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This is a Sealed Bid Response
RFP Issuance Date: May 17, 2010

RFP Questions Due by: 4:00 PM EDT, June 11, 2010

Questions concerning this request for proposals mube in writing (via mail, e-mail, or fax)
and received by June 11, by 4:00 PM EDT, 2010. VQ®vill respond to written questions
by June 15, 2010. All responses will be providechdhe VCGI website. VCGI reserves the
right to select which questions it will answer.

Proposal Due Date: 4:00 PM EDTJune 18, 2010

One (1) original version (clearly labeled as, “ORIGNAL"), and five (5) copies are
required for the submission and must be received by CGl in printed form and delivered
to:

Vermont Center for Geographic Information, Inc.

58 South Main St., Suite 2

Waterbury, VT 05676

(802) 828-3004

RFP Contact Person: David Brotzman, Vermont Centeffor Geographic Information, Inc.,
58 South Main St., Suite 2, Waterbury, Vermont 0568, Voice-(802) 882-3003, Fax-(802)
882-3001davidb@vcagi.org

Sealed Bid Instructions
All bids must be sealed and must be addressed toethWVermont Center for Geographic
Information, Inc. (see above). BID ENVELOPES MUSTBE CLEARLY MARKED
‘SEALED BID’ AND SHOW THE FOLLOWING ON THE ENVELOPE ;

A. RFP Proposal of (Your Company’s Name):
B. Project Name: Vermont Broadband Mapping Initiative Outreach & Marketing
Services

All bidders are hereby notified that sealed bids mst be in the office of the Vermont
Center for Geographic Information, Inc. by the bid due date and time. Bidders are
cautioned that it is their responsibility to originate the sending of bids in sufficient time to
ensure receipt by VCGI on or before the bid due da&. Hand carried bids shall be
delivered to a representative of VCGI on or beforehe bid due date. Bids not in
possession of VCGI by the due date and time will mde considered.

The VCGI may change the date and/or time of bid opgng. If a change is made, the
VCGI will make a reasonable effort to inform all bidders.

FAXED BIDS: FAXED bids will NOT be accepted.

ELECTRONIC BIDS: ELECTRONIC Bids will NOT be accept ed.
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SECTION 1: PROJECT OVERVIEW AND INSTRUCTIONS

1.1 INTRODUCTION

The Vermont Center for Geographic Information, Itereinafter referred to as “VCGI”,
requests proposals from qualified professionalsgrfarketing and public relations support for
Vermont’'s Broadband Mapping Initiative. The gaato develop a robust outreach strategy
oriented toward gaining cooperation from broadbamyiders and increasing public awareness
of the effort. VCGI wants to establish a relatioipsthat emphasizes shared goals, open
communication, professionalism, and an awarenetsseaipportunities the VT Broadband
Mapping Project can afford. VCGI is seeking profesal consulting services to help us
articulate a clear message outlining the benefdaadband providers will gain by cooperating
with the mapping effort, and develop a public rielas strategy and materials that will convey
the message to them. VCGl is also looking forisessto help us communicate effectively with
the general public, including effective messaging media strategies.

A more complete, definitive description of the reqments for this project is provided in
Section 3, Scope of Work.

1.2 SINGLE POINT OF CONTACT

All communications concerning this Request For Bsap (RFP) are to be addressed in writing
to the attention of the Purchasing Agent listeatel The Purchasing Agent is the sole contact
for this proposal.

Purchasing Agent: David Brotzman

Address: Vermont Center for Geographic Informdion, Inc.
58 South Main St., Suite 2
Waterbury, Vermont 05676

Telephone Number: (802) 882-3003
Fax Number: (802) 882-3001
E-mail Address: davidb@vcgi.org

1.3 ELIGIBILITY

1.3.1 Employees of VCGI, members of the VCGI Bloair Directors (as of January 1, 2010)
and any companies with which they are employedrelegible to bid on this RFP as prime or
team member.

1.3.2 All bidders on this projeatust be prequalifiedfor marketing contracts in order to
submit an eligible proposal and be consideredHisrwork. Registering with the Vermont
Business Registry and Bid System DOES NOT prequgtifi. Vendors who wish to become
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prequalified for marketing contracts may submiggplication to the Chief Marketing Officer at
any time. The Prequalification application procgissuld be started at a minimum of fifteen
business days (15) prior to a scheduled RFP clatatg All complete prequalification
applications must be submitted at least ten (18)n@ss days prior to a scheduled RFP closing
date for which a vendor wishes to submit a bid.rRore information or to submit a
prequalification application visit:
http://www.cmo.vermont.gov/resources/Prequalifisasipplication.htm

Vermont Broadband Mapping Outreach Marketing Projec  t

Details on the requirement can also be found at
http://cmo.vermont.gov/sites/cmo/files/PrequalificaProceduresGuide May 2010.pdf

1.4 QUESTIONS AND ANSWERS

Any Bidder requiring clarification of any sectiofithis proposal or wishing to comment or take
exception to any requirements or other portiorhefRFP must submit specific questions in
writing no later than the date listed in sectio ‘Schedule of Events”. Questions may be e-
mailed to davidb@vcgi.org, faxed to (802) 882-300%ent through the mail to the address
given above. Any objection to the RFP or to anyvmion of the RFP, that is not raised in
writing on or before the last day of the questieniqd is waived. At the close of the question
period, a copy of all questions or comments and Y&@sponses will be posted on the VCGI
web site www.vcgi.org. VCGI will post questionsdaanswers as soon as possible after receipt,
contingent on the number and complexity of questidime interested bidder is advised to check
the VCGI website for responses to questions atiamy during the period the RFP is open.

1.5 ADDENDUMS, UPDATES AND ANNOUNCEMENTS

Additional information relating to this RFP suchdmanges, addendums, updates or
announcements will be posted to the VCGI websitewwcgi.org. The front (main) page of the
website will have a link for access to the VT Brbadd Mapping Grant and RFP information
updates. The name of any Bidder submitting a praipsisall be a matter of public record on the
Proposal Response Due Date.
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1.6 SCHEDULE OF EVENTS

The expected timetable, including the Proposal Dat and other important dates, are set forth
below.

EVENT DATES

RFP Issue Date May 17, 2010

Deadline for Receipt of Written Questions June 112010

Deadline for Response to Written Questions June 12010

Proposal Response Due June 18, 2010
4:00 P.M. EDT

Bidder Interviews (Optional) June 28-30, 2010

Proposal Selection Announced July 1, 2010
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SECTION 2: BACKGROUND INFORMATION

2.1 BACKGROUND ON VCGI AND BROADBAND MAPPING

Organizational Mission: In 1994 Act 204 (10 VSA @lex 8) established the Vermont Center
for Geographic Information, Inc (VCGI). VCGI is am-profit public corporation charged with
the development and implementation of a comprekierstrategy for the Vermont Geographic
Information System (VGIS). Further, VCGI is chargeith ensuring that all data gathered by
state agencies, that are relevant to the VGIS| bhah a form that is compatible with, useful to,
and shared with that geographic information system.

VCGl is directed by a Board of Directors. Its memshp is defined in Act 204 of 1994 to
include twelve members, with four of these indiatlurepresenting state agencies. VCGI's
mission is to provide data management, dissemimgpiducts and services for state agencies,
Regional Planning Commissions (RPCs) and local goaents. VCGI also conducts contract
work for various state and federal agencies.

Location of Office(s): VCGI is located at:

58 South Main St., Suite 2
Waterbury, VT 05676

Broadband Mapping Project Overview

In October 2010, the Vermont Center for Geograjptfiarmation (VCGI) was awarded an
American Recovery and Reinvestment Act (ARRA) gtanhitiate the development of a
comprehensive and verified geographic inventorgroidband service availability in the State
of Vermont. Landline and wireless services (fixedl mobile) will be mapped, including
wireless voice and data with information from tmeypders and other sources. The broadband
mapping information collected and verified throubls proposed effort will then support the
broadband development objectives of the statedritture. Most importantly, the geographic
inventory will further refine our understandingtbg location of “unserved” and “underserved”
areas, enabling the state to target investmeritese areas.

VCGI will be providing the collected broadband daddhe federal government for distribution
and also for use in a new public website (domameaiill be BroadbandVT.org). The new
website will provide the public access to broadbsenice coverage information and other
broadband service information tools and resour8&3Gl sees this public website and the
information it will provide as a marketing opporttynfor the broadband providers. This
information will also be used in support of stad-Initiatives to build awareness of broadband
availability and ultimately to increase the usdafadband by individuals and businesses with
access.
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Challenges

In order to complete the objectives of this progat provide valuable information to the public,
VCGI needs to have the fullest support possiblmftbe broadband provider community that
serves Vermont. The more data and information ghieyide to us 1.) the better we will be able
to achieve our project goals and 2.) the bettewilebe able to represent the service
opportunities they offer to the community. The lehoand service providers are not all equally
motivated to participate in this project. Somewailéng to provide data and information because
they are required to if they receive ARRA fundbtold-out broadband infrastructure. Some of
the providers are not interested in the additidmadling and therefore have no direct motivation
to participate.

Vermont Broadband Mapping Outreach Marketing Projec  t

VCGI has debated the possibility of forming a Broad Mapping Consortium, a voluntary
consortium of broadband providers and stakeholerking together to develop and maintain a
high-quality broadband inventory and map of théestaVe believe the consortium would
provide a forum for collaboration emphasizing sbageals, open communication,
professionalism, and awareness of the opporturtie®8roadband Mapping project affords.

Desired OQutcomes

The goal is to provide consumers with information #ols to identify broadband service
options, evaluate the quality of their choicesypte feedback on services received or lack of
availability, and validate information provided the broadband provider community.

Information collected from broadband providers asdd by consumers will help the planning
and development of Vermont's broadband infrastmactu

As such, full participation of all broadband prosd and awareness and use of the website by
Vermonters is important to the success of thisqmtoj

A high quality, statewide broadband infrastructwikk allow the state to achieve gains in
efficiency and productivity to the benefit of itsizens.
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SECTION 3: SCOPE OF WORK

3.1

3.2

BUSINESS REQUIREMENTS

The Bidder shall be required to interact regulaith personnel from VCGI and our
subcontractors to provide recommendations or resmgblems and inconsistencies
related to:

a. project schedule,

b. outreach message, strategy and materials,

c. input into broadband website “look & feel” and magiag,

d. achieving final acceptance of the contract delibEs

The Bidder shall be required to notify VCGI of atfyanges in project personnel as well
as the reason for the change for the durationeoptbject. Notification of personnel
change should occur prior to the change implemiemtat he Bidder is responsible for
replacing project personnel with personnel of equddetter skills and experience for the
project if a personnel change is implemented.

REQUIRED PROJECT ACTIVITIES AND DELIVERABLES
Broadband Provider Participation

In order to build and maintain robust broadbandecage maps, VCGI will need
participation from broadband providers. As desmlimore fully in Section 2.1
Background on VCGI, VCGI will need to clearly ouni the benefits and value to
broadband providers, and reach the proper decmsakers within the provider
organizations to achieve full participation.

There are approximately 40 broadband providersarmont that are involved in this
request for information. VCGI is requesting thddwling services in support of the
objective to maximize broadband provider partidgmanow and for the longer term in
the objectives of the broadband mapping project.

3.2.1 Strategic consultation — Provide expertise andmemendations toward achieving
collaboration and participation of broadband prev&d Within the context of the overall
promotional efforts for the project, determine bwest strategy to reach providers with a
persuasive and compelling message for participation

3.2.2 Project representation — Provide support@&Yand the Broadband Mapping
Initiative with effective positioning and writtemmmunications to be used with the
broadband provider community. Participate in nregtiwith or related to broadband
providers as requested.



VeGL®

Vermont Broadband Mapping Outreach Marketing Projec  t

Public Participation

Upon completion of the BroadbandVT.org website, V@&3equesting marketing or
public relations support to help create awarenedauslization of the website. We want
to make individuals and businesses aware of tlwgrirdtion and resources available on
the BroadbandVT website to build awareness of hyaad accessibility and promote the
use of broadband across Vermont.

The target audience for this website is primaltiy general public in Vermont that would
be interested in the following information:

Broadband Service Availability at their address
Broadband Related Initiatives affecting their area
Publications of Interest

Deadlines and dates related to broadband initsitive
Contact information

Links to other broadband resources

Additional information resources are expected tanisuded in the website based upon
discussions with the successful bidder and the ieetieveloper. The target audience for
the website will also include Legislators, Regioaatl Town administrators and the
broadband provider community.

In addition to the specific services and capabsitiequested in 3.2.1 and 3.2.2, VCGl is
requesting the following in support of the objeetto reach the Vermont broadband
customer:

3.2.3 Marketing plan — Identify segments of theegahpublic that will gain utility

from the BroadbandVT website. It is important todveare that multiple programs exist
in support of the state’s efforts to achieve 100%adband access and to increase use of
broadband. Development of the marketing plan nmettide an assessment of existing
state of Vermont broadband access initiatives dieoto ensure efforts are coordinated.
The marketing plan may suggest partnerships ootideese other programs as part of
the outreach strategy.

3.2.4 Creative direction/concept development — Dgvthe overall message, look and
feel, and tone of the awareness campaign. Theagmmessage and identity (look and
feel) must be coordinated and be consistent wite stampaigns that are reaching the
same audiences with related messages, and thelBwddT.org website. The
development of creative and new concepts must densbmplementary initiatives to
support the state’s efforts to achieve statewidadipand access. The selected marketing
and public relations firm will also assist the wagsign and development team to ensure
that the website design and content align withntlaeketing and outreach strategy.

10
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3.2.5 Collateral development — Implement the coteepo materials called for in the
marketing plan (e.g. banner ads, print materialsife content and incorporate into the
design and layout of materials and BroadbandVTwebsite.

Vermont Broadband Mapping Outreach Marketing Projec  t

3.2.6 Promotion and Outreach — Determine thet eftesctive and efficient method for
reaching the target audience(s) and prepare a slehted execution. This may include
paid media, mailings, social media, or partnershgmnsorships. If paid media is
recommended, provide a media plan to include preghosedia channels (e.g. radio, web,
print), timing, duration, and frequency; negotiatel place media spots and reconcile
invoices. The outreach plan must be coordinateld atiter campaigns that share the
same audience with similar messages.

3.3 DESIRED OUTCOMES

A clear message to broadband provider communitybeicreated outlining the benefits
of cooperation with the broadband mapping effort.

Broadband providers will understand the opportupityvided by participating in this
effort and will be motivated to cooperate with VC@Ibuild and maintain a robust
broadband map.

The broadest possible participation by the Broadlh@anvider community will be
achieved.

A marketing and public relations strategy will bevdloped that targets the Vermont
broadband customer, creates awareness and demrébrdddband information and
maps, and encourages them to get involved througiegs and online tools.

Use of website tools, such as maps, connectiordsgescks, and feedback submissions
by 25% of website visitors within first 6 months.

3.4 PROJECT MANAGEMENT REQUIREMENTS

The Bidder shall be responsible to VCGI, who hasral responsibility for the project
schedule and adherence to contract provisions.

Because this contract is funded through AmericatoRery and Reinvestment Act
(ARRA) monies, there are ARRA specific requiremearid provisions. The successful
Bidder shall be responsible for compliance withARRA provisions as identified in
Attachment D.

Upon award, the successful contractor shall beiredjtio provide a completed response
to the Tier 1 Contractor Self-Assessment documamd in Attachment E.

The Bidder shall provide a bi-monthly progress repmVCGI's assigned Project
Manager. This report will include: all tasks acgdished, incomplete, or behind
schedule in the previous week (with reasons gieenhiose behind schedule); and all
tasks planned for the coming week.

11
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3.5 CORPORATE EXPERIENCE

Qualifications:

Proposals from Bidders with the following knowledgkills and abilities are desired;
Knowledge of the broadband provider community inrvent,
Knowledge of economic and competitive forces imipacthe broadband industry
in Vermont and nationally,
Ability to effectively prepare and present recomiteions and evaluations orally
and in writing,
Working knowledge of the principles and applicataireffective website design,
Working knowledge of the principles and succesafiglication of outreach and
marketing materials development and distribution,
Sufficient experience, financial soundness andtegpmn to effectively assist
VCGI and the Broadband Mapping Team in meeting etgd@ns described in
this RFP,
Ability to work constructively with others of divee viewpoints and abilities.

Provide:

1. Company Background- A description of the Bidder’s corporate backgrau
size and structure shall be provided to establisdlifications for this project.

2. Description of the Team -dentify the personnel being proposed for the
work, their education, and experience. Include rganeent personnel being
proposed and explain what responsibilities managemwi have in the
project.

3. References Each proposal shall include a minimum of thre¢é a maximum
of six references utilizing Attachment A — Clien¢fRrence Form, to include
name of the customer, name of a customer contaet,description of the
project, and its relevance to the requirementsisfrequest for proposals, etc.

4. Bidder Single Point of Contact -Each proposal shall identify a single point
of contact for clarification of information includen proposals submitted.

12
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SECTION 4: PROPOSAL SUBMISSION

4.2 FORMAT

Each proposal shall be prepared simply and ecoradiyiproviding a straightforward and
concise delineation of the Bidder’s capabilitiesabisfy the requirements of this RFP. Fancy
bindings, colored displays, and promotional male@aae not required. Emphasis on each
proposal must be on completeness and clarity alecdnTo expedite the evaluation of
proposals, it is essential that Bidders follow fitlvenat and instructions contained herein. Each
Proposal should be on, 8.5” x 11” paper with arendentifying major sections of the proposal.

Proposals must be submitted in two (2) clearly redréections: a Technical Section and a Price
Section. Please separate the Technical and Pterseso they can be reviewed independently.

Proposals are limited toraaximum of 20 pages, inclusive of both the Technical andeP
sections. The 20 page maximum for the propdeak notinclude a cover letter or submitted
Client Reference Forms and the Offshore Outsour@Quegstionnaire.

4.3 TECHNICAL SECTION CONTENT

In order to facilitate evaluation of the proposéte Bidder must provide a complete description
of how the requirements will be met.

The Technical Section must provide the approactitieol to all of the requirements in Section 3
Scope of Work. The Bidder’s responses to the requents must be arranged by Activity as
identified in the Scope of Work. Specific answeray be cross-referenced throughout Bidder’'s
response to avoid duplication of material. Addiibinformation may be submitted to
accompany the proposal. The Bidder may submit amele of any previous work of a similar
type on CD, DVD or reference URLs of existing oelwork. Only one CD or DVD is allowed
and it should be included in the submission packdgesubmitting additional information,
please mark it as supplemental to the requiredresg and identify the section to which it
applies.

The Technical Section must also include;

A. Transmittal/Cover Letter — Submissions should mapanied by a letter of transmittal
acknowledging and agreeing to the provisions «f RiP, signed by individual(s) having
authority to bind the individual or firm to signrfoal contractual obligations and to
verify and authenticate the commitments made byrtti@idual and/or firm in the
submission. If the submission is from a team ohiiaials or firms, an individual having
authority to bind each individual or firm must sign

13
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B. Corporate Experience (see Section 3.4)

C. Proposed Implementation Plan and Timeline- Eacpgsal shall include a
representative implementation plan with a propdsedline for completing the project
within the designated project dates.

D. Offshore Outsourcing Questionnaire - Attachment B

The Technical Sectiomust not contain any proposed prices.

4.4 PRICE SECTION CONTENT

Bidders must submit pricing information using tlenfiat below. Price quotes must be for a
FIXED PRICE and include all expenses.

The Bidder must specifically identify and_itemize jpicing estimates for each activity
contained within the proposal. Failure to submit omplete and comprehensive pricing
documentation will result in elimination from the bid process. Only firm, fixed priced
proposals will be considered.

The Bidder should be aware that VCGI is the registeed owner of the BroadbandVT.org
domain name.

The Bidder should feel free to recommend optionalesvices or deliverables based upon
their past experience with similar work. Optional frvices or deliverables being
recommended must be identified as optional and listl separately in the cost breakdown to
facilitate identification of the cost of that optim.

The price section of the proposal shall includefthlewing individually priced items within
each Activity:

a. All-inclusive labor costs to provide the services and produotetables as described in
the Statement of Work.

b. All-inclusive materials costs to provide the services and prodieioverables as
described in the Statement of Work.

C. All-inclusive any additional costs to provide the services aodyxt deliverables as
described in the Statement of Work

d. All-inclusive costs for anyptional services and or deliverables being offered in the
proposal.

e. All-inclusive sub-totaled costs for the full Activity, includirggptional services or
deliverables.

14
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FIXED PRICE COST DETAILS

VT Broadband Mapping Outreach Marketing Project

Activity Area Cost Categor y Price
(see Section 3 “Scope of Work”)
Activity 3.2.1 ' A LABOR $
Strategic Consultation $
B. MATERIALS $
C. ADDITIONAL COSTS $
D. COSTS FOR OPTIONAL ITEMS | $
E. ACTIVITY SUBTOTAL $
Activity 3.2.2 _ A LABOR $
Project Representation $
B. MATERIALS $
C. ADDITIONAL COSTS $
D. COSTS FOR OPTIONAL ITEMS | $
E. ACTIVITY SUBTOTAL $
Activity 3.2.3 A LABOR $
Marketing Plan $
B. MATERIALS $
C. ADDITIONAL COSTS $
D. COSTS FOR OPTIONAL ITEMS | $
E. ACTIVITY SUBTOTAL $
Activity 3.2.4 A LABOR $
Creative Direction/Concept B MATERIALS $
Development ' $
C. ADDITIONAL COSTS $
D. COSTS FOR OPTIONAL ITEMS | $
E. ACTIVITY SUBTOTAL $
Activity 3.2.5 A LABOR $
Collateral Development $
B. MATERIALS $
C. ADDITIONAL COSTS $
D. COSTS FOR OPTIONAL ITEMS | $
E. ACTIVITY SUBTOTAL $
Activity 3.2.6 A LABOR $
Promotion and Outreach $
B. MATERIALS $

15
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C. ADDITIONAL COSTS
D. COSTS FOR OPTIONAL ITEMS
E. ACTIVITY SUBTOTAL

@ B

Total Cost (Not To Exceed $0.00
Amount) for All Activities Without
Optional Items

$0.00
Total Cost (Not To Exceed
Amount) for All Activities With___
Optional Items

VCGI will accept Total Cost proposals féil XED PRICE only. Individual Activity Costs may
be identified as estimates, but the bidder will b@@&ble to exceed the Total Cost for All
Activities as bid in performance of the contract.

4.5 PROPOSAL SUBMISSION
4.3.1 Closing Date
The closing date for the receipt of proposals ®Ji8, 2010, 4:00 pm EDT. Proposals
must be delivered to: VCGI 58 South Main St., SQit&Vaterbury, VT 05676 prior to

that time. Proposals or unsolicited amendmentmgtdd after that time will not be
accepted and will be returned to the Bidder.

4.3.2 Sealed Bid Instructions

One (1) original version (clearly labeled as, “ORMABL"), and five (5) copies are
required for the submission and must be received®§l in printed form. The Original
version and all copies must contain all of bothTleehnical and Price Sections of the
Bidder’s proposal. Please separate the TechnichPaioe sections so that they can be
reviewed independently.

The proposal package must be sealed and idenaifid¢dllows:

RFP Proposal of (Your Company’s Name):
Project Name: (Vermont Broadband Website Project)

All bids must be sealed and must be addressed BIVE3 South Main St., Suite 2
Waterbury, VT, 05676.

Bid results may be requested in writing and arelavi@ once an award has been made.

16
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4.3.3 Delivery Method

U.S. MAIL: Bidders are cautioned that it is their responigjbib originate the mailing of
bids in sufficient time to ensure receipt by VC@ibpto bid closing on June 18, 2010,
4:00 pm EDT.

EXPRESS DELIVERY: If bids are being sent via an express deliveryise, be
certain the RFP designation is clearly shown orotitside of the delivery envelope or
box. Bids being sent via an express delivery sermast be delivered to VCGI prior to
bid closing on June 18, 2010, 4:00 pm EDT.

HAND DELIVERY: Hand carried bids must be delivered to VCGI ptabid closing
on June 18, 2010, 4:00 pm EDT.

ELECTRONIC: Electronic bids will not be accepted.

FAX BIDS: Faxed bids will not be accepted.

4.6 METHOD OF AWARD

45.1 Contract Award

VCGI will award only one contract. Preference shallgiven to Bidders that are resident
of the State, all other things being equal.

4.5.2 Evaluation Criteria

A review team comprised of select individuals fref@Gl and consulting organizations
will be charged with evaluating proposals basethercriteria listed in Attachment (C) —
Evaluation Criteria.

During the evaluation process, Bidders may be abedafor the purpose of obtaining
clarification of their response. The review teaitl @aluate proposals against the
criteria listed in the Evaluation Criteria. As paftits evaluation, VCGI reserves the right
to conduct interviews with one or more Bidders. sAth time Bidders may be required
to travel to Waterbury, VT at their own expens@aoticipate in an on-site interview.
Bidders selected for an on-site interview will regmared at that time to discuss their
approach and answer questions related to their isstam.

4.5.3 Contract Negotiations

Upon completion of the evaluation process, VCGleetp to select a Bidder with which
to negotiate a contract, based on the evaluatiwhrigs and other criteria deemed
relevant for ensuring the decision made is in th&t interest of the State. In the event

17
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VCGI is successful in negotiating with the Bidoé€ Gl will issue a notice of award. In
the event VCGI is not successful in negotiatingatiact with a selected Bidder, VCGI
reserves the options of either negotiating withteoBidder or discontinuing the Bid.

4.5.4 Contract Terms

The selected Bidder will sign a contract with VQ@provide the services and
deliverables as stated in their responses, atrtbesdisted. This contract will be subject
to review throughout its term. VCGI will considaancellation upon discovery that a
contractor is in violation of any portion of theragment, including an inability by the
contractor to provide the services or deliverablesid in their response.

455 Payment Schedule

Upon selection of a Bid proposalfiged price contract with a payment schedule will be
negotiated with the selected Firm.

18
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SECTION 5: TERMS AND CONDITIONS

5.2 LOCATION OF WORK

VCGI will not provide workspace or equipment foetbontractor, no on-site work is required.
All work will be performed at the contractor’s féty at the contractor’s cost. All necessary
equipment must be provided at the cost of the ectur.

5.3 TAXES

The VCGI is exempt under 32 VSA Section 9743(1imfieayment of any Vermont sales and use
taxes.

5.4 TAX CERTIFICATION

To meet the requirements of 32 V.S.A., Section 3hb3agency of the State may enter into,
extend or renew any contract for the provision@ddg, services or real estate space with any
person unless such person first certifies, undeptins and penalties of perjury, that he or she is
in good standing with the Vermont Department of @axA person is in good standing when no
taxes are due, if the liability for any tax thatyne due is on appeal, or if the person is in
compliance with a payment plan approved by the Cmsioner of Taxes. In signing this
submission, the bidder certifies under the paisganalties of perjury that the
company/individual is in good standing with respector in full compliance with a plan to pay,
any and all taxes due the State of Vermont aseofitite that this statement is made.

5.5 DISCRIMINATION

The contractor will be required to agree to compith all requirements of Title 21, Chapter 5,
Sub-chapter 6, Section 495A relating to fair empient practices.

5.6 STATEMENT OF RIGHTS

VCGI reserves the right to accept or reject ang, ahof submissions, with or without cause,
and the individual and/or firm shall have no resaurVCGI reserves the right to waive
technicalities to assure the project provides tleatgst benefit to VCGI and the State of
Vermont.
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VCGI reserves the right to issue specification gjesnin writing, up to 14 days prior to the due
date of submissions.

Vermont Broadband Mapping Outreach Marketing Projec  t

5.7 GOVERNING LAW

Governing law for all aspects of this procuremenicpss through and including any contracts
that result, shall be the laws of the State of \Garn

5.8 COSTS OF PREPARATION

The Bidder shall be solely responsible for all exgees incurred in the preparation of a response
to this RFP and shall be responsible for all exps@ssociated with any presentations or
demonstrations associated with this request amapproposals made.

5.9 SUB-CONTRACTORS

Any subcontractors hired by the primary Contractoist adhere to the same standards and
contract provisions applicable to the primary Cactior. The primary Contractor retains overall
responsibility for contract performance. VCGI mhstnotified, in writing, in advance, of all
tasks assigned to a subcontractor.

5.10 CONFIDENTIAL/PROPRIETARY INFORMATION

Submissions, with the exception of any materialsgieated as confidential, will be considered
public record after a contract is executed. Theesssful submission will be incorporated into
the resulting contract and will also be a mattepwblic record.

If the submission includes material that is consdeoy the bidder to be proprietary and
confidential under V.S.A. Title 1, Chapter 5 or atiier provision of law, the bidder shall
clearly designate the material as such, explaining such material should be considered
confidential. However, entire submissiarennot be designated confidential or proprietary
information. Price information will not be considd confidential or proprietary information.

5.11ADVERTISING

The name of the Vermont Center for Geographic médion, Inc., and/or the State of Vermont
may not be used by any business responding orebgeiected firm to this RFP in advertising or
press releases without the express written cormdehe Executive Director of VCGI or the
Secretary or Deputy Secretary of the Agency of Cenoeand Community Development.
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5.12DELIVERY

Vermont Broadband Mapping Outreach Marketing Projec  t

No equipment is being requested as part of this. RIFPtime delivery of the products and
materials requested in this RFP are the respoitgibflthe successful Bidder. Project delivery
dates are driven by existing commitments that V@& with NTIA. The contractor is expected
to make cost estimates for on-time provision ofdbkverables products accordingly.

5.130WNERSHIP OF WORK PRODUCT AND INTELLECTUAL
CAPITAL

All data, technical information, materials gatheredginated, developed, prepared, used or
obtained in the performance of the contract, indgdbut not limited to, all reports, surveys,
plans, charts, literature, brochures, mailingspréings (video and/or audio), pictures, drawings,
analyses, graphic representations, and accompadgmgnentation and print-outs, notes and
memoranda, written procedures and documents, regardf the state of completion, which are
prepared for or are a result of the services requinder this contract shall be and remain the
property of VCGI and the State of Vermont and shalblelivered as defined under the terms of
the contract.

All work products, and deliverables produced unmmsrtracts awarded as a result of this bid will
be the exclusive property of VCGI and the Stat¥@&imont. This includes, but is not limited to,
documentation, and development materials. A Cotdrashall not sell a work product or
deliverable produced under a contract awardedresudt of bids without explicit permission
from the VCGI or the State of Vermont.

5.14AMERICAN RECOVERY AND REINVESTMENT ACT
PROVISIONS

The funds used to support this agreement, in fulh gpart, are provided through the federal
American Recovery & Reinvestment Act (ARRA or thet)Athis agreement therefore is subject
to payment criteria and specific reporting requieats mandated by the Act. A periodsport,
certified by an authorized agent of the Partyjaitify the form provided by the Vermont Center
for Geographic Information and attached heretol] Sieassubmitted as required. Failure to
submit timely, accurate and fully executed repwitsresult in a mandate to return to the VCGI
funds already disbursed under this agreementeowitinholding of current and future payments
under this agreement until such time as the reppitregularities are resolved to VCGI's
satisfaction.

The parties to this agreement are further bounthéyAct that they shall promptly refer to an
appropriate federal inspector general any credibidence that a principal, employee, agent,
contractor, sub-recipient, or other person has siéxina false claim under the False Claims Act
or has committed a criminal or civil violation @Ws pertaining to fraud, conflict of interest,
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bribery, gratuity, or similar misconduct involvitige ARRA funds used to support this
agreement.

Vermont Broadband Mapping Outreach Marketing Projec  t

The following information is required for Contradtsxded in whole or in part with monies from
the federal American Recovery & Reinvestment Ac2@®9.

Legal Name and D-U-N<8 Number on file with the federal Central ContradRayistration (1):

Print Legal CCR Name D-U-N&Number (2)

(2)The Central Contractor Registration (CCR) isghenary registrant database for the U.S.
Federal Government. CCR collects, validates, stanelsdisseminates data in support of agency
acquisition missions. FREE registration is ava#ad: http://www.ccr.gov/Default.aspx

(2)The D-U-N-S Number is a unique nine-digit id&n#tion number assigned and
maintained solely by Dun & Bradstreet (D&B). D-U$®INumber assignment is FREE

for all businesses required to register with theRé¢8eral government (see # 1 above)

for contracts or grants. Created in 1962, the Datizersal Numbering System or D-U-N-S®
Number is D&B’s copyrighted, proprietary meansdadntifying business entities. Register at:
https://eupdate.dnb.com/requestoptions.asp?cm_reepageB*TopNav*DUNSNumberTab
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SECTION 6: ATTACHMENTS

ATTACHMENT A — Client Reference Form

ATTACHMENT B — Off-Shore Outsourcing Questionnaire
ATTACHMENT C - Evaluation Criteria

ATTACHMENT D - VCGI and State Contract Provisions

ATTACHMENT E — ARRA Provisions and Requirements

ATTACHMENT F — Tier 1 Contractor Self-Assessment
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6.1 Attachment A — Client Reference Form

The Bidder should provide a detailed descriptiotheir corporate experience which includes
both proven credentials and a minimum of three gatasnof previous experience which
documents their ability to meet the project requeeats.

NOTE: Bidder is encouraged to provide referencdgrer applicable, that reflect the project
team proposed for this endeavor.

CLIENT REFERENCE FORM

Customer Name:

Customer Address:

Customer Contact Name: Title:

Contact Phone: Contact FAX: Contact E-maiil:

Size, background, and business focus of the custome

Dates of Engagement: From: | To:

Prime Bidder Y N If Prime, did yongage Subcontractors?

If so, percentage of work subcontracted on thisagegent:

Functioned as the If Subcontractor, percentage of work completed as
Subcontractor Yes No| Subcontractor relative to the total engagement:

Description of Project (i.e. Application developmedtata production, project management
etc.):
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CLIENT REFERENCE FORM

Description of Specific Requirements (Describe yale and responsibilities and overall
contribution to this project):

Methodology, approach, staffing, tools and techegused:

Detailed description of technologies used:

Did the Project complete on time?

Did the Project complete under original budget?

How many Change How many of those request$iow many of those requests
Requests were required to| included Change to Project included Change to Staffing
complete the project? price or price proposal? Allocation?

Effectiveness or results of engagement:

Describe your team’s identification of, interactiwith, and responsiveness to problems
during the engagement:
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6.2 Attachment B — Offshore Outsourcing Questionnaire

Bidders must indicate whether or not any serviceoawill be outsourced under the terms of any
agreement with the VCGI. Indicate N/A if not applble.

Services:
Proposed Bid Total or Represents Outsourced
Service to be Contract | what % of total| Outsourced | Work Location| Subcontractor
Outsourced Estimate Contract Dollars (Country)
Dollars

If any or all of the services are or will be outsmd offshore, Bidders are required to providest co
estimate of what the cost would be to provide Hraesservices onshore and/or in Vermont.

Proposed Servic
to be Outsourcec

Bid Total or
Contract Estimate i
provided Onshore

Bid Total or
Contract Estimate if
provided in
Vermont

Cost
Impact

Onshore
Work
Location

Subcontracto

Name of Bidder:

Date:

Signature of Bidder:
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6.3 Attachment C — Evaluation Criteria

Proposal Evaluation Sheet
HO)SeRN\EINER Vermont Broadband Mapping Initiative
Outreach Marketing Services

Bidder:
Date of Evaluation:

Weight
Rating Criteria Factor Score

Organizational Experience and Resources 20 1-20

1. Quality of Bidder’s background.

2. Experience and knowledge of the broadband provider
community.

3. Organization size and structure of Bidders FirmTeam)

Quality and Overall Responsiveness To All Elementsf the 10 1-10
RFP

Capacity and Ability To Provide Services Needed 15 1-15
1. Adequate resources to support proposed solution.
2. Possession of Requisite Knowledge, Skills, andifdsl.

Bidder’'s Understanding of Scope of Work. This inclules the 35 1-35

Approach To The Work, Including Time Estimates.

1. Quality of Understanding of Work.

2. Proposed Solutions.

3. Strength of Proposed Work Plan, Contract Manageietht
Level of Understanding of Parties’ Responsibilities

Costs (Price = $ ) 20 1-20
1. Reasonableness of Proposed Cost.

Total of Weights

Comments
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6.4 Attachment D — VCGI and State Contract Provisions

=

STANDARD PROVISIONS
FOR CONTRACTS AND GRANTS

REVISED JANUARY 2009

Entire Agreement: This Agreement, whether in the form of a Contr&tate Funded Grant,

or Federally Funded Grant, represents the entireeagent between the parties on the subject
matter. All prior agreements, representationsestants, negotiations, and understandings
shall have no effect.

Applicable Law: This Agreement will be governed by the laws of $tate of Vermont.

Definitions: For purposes of this Attachment, “Party” shall méaa Contractor, Grantee or
Subrecipient, with whom the VCGI and the State effont is executing this Agreement
and consistent with the form of the Agreement.

Appropriations: If this Agreement extends into more than one figealr of the State (July

1 to June 30), and if appropriations are insuffici® support this Agreement, the VCGI may
cancel at the end of the fiscal year, or otherwysen the expiration of existing appropriation
authority. In the case that this Agreement is anGthat is funded in whole or in part by
federal funds, and in the event federal funds beconavailable or reduced, the VCGI may
suspend or cancel this Grant immediately, and tG&Wshall have no obligation to pay
Subrecipient from VCGI revenues.

No Employee Benefits For PartyThe Party understands that the VCGI will not previd

any individual retirement benefits, group life in@ace, group health and dental insurance,
vacation or sick leave, workers compensation oerotienefits or services available to VCGI
employees, nor will the state withhold any statéederal taxes except as required under
applicable tax laws, which shall be determineddwaance of execution of the Agreement.
The Party understands that all tax returns requogetthe Internal Revenue Code and the
State of Vermont, including but not limited to imee, withholding, sales and use, and rooms
and meals, must be filed by the Party, and infoionads to Agreement income will be
provided by the VCGI to the Internal Revenue Serand the Vermont Department of
Taxes.

Independence, Liability: The Party will act in an independent capacity aodas officers or
employees of the State.

The Party shall defend the VCGI and the State &nadfficers and employees against all
claims or suits arising in whole or in part fromyact or omission of the Party or of any
agent of the Party. The VCGI shall notify the Rantthe event of any such claim or suit,
and the Party shall immediately retain counsel@hdrwise provide a complete defense
against the entire claim or suit.

After a final judgment or settlement the Party meguest recoupment of specific defense
costs and may file suit in Washington Superior €Coeguesting recoupment. The Party shall
be entitled to recoup costs only upon a showingggheh costs were entirely unrelated to the
defense of any claim arising from an act or omissibthe Party.
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The Party shall indemnify the VCGI and its officarsd employees in the event that the
VCGI, its officers or employees become legally gated to pay any damages or losses
arising from any act or omission of the Party.

7. Insurance: Before commencing work on this Agreement the\Pawdy be required to
provide certificates of insurance to show thatftil®wing minimum coverages are in effect.
It is the responsibility of the Party to maintaumient certificates of insurance on file with
the state through the term of the Agreement. Noamdy is made that the coverages and
limits listed herein are adequate to cover andgetdhe interests of the Party for the Party’s
operations. These are solely minimums that hava bstblished to protect the interests of
the VCGI and the State.

Workers CompensationVith respect to all operations performed, theyPshall carry
workers’ compensation insurance in accordance thigHaws of the State of Vermont.

General Liability and Property DamagaNith respect to all operations performed under
the contract, the Party shall carry general ligpiisurance having all major divisions of
coverage including, but not limited to:

Premises - Operations

Products and Completed Operations
Personal Injury Liability

Contractual Liability

The policy shall be on an occurrence form and rsfhiall not be less than:

$1,000,000 Per Occurrence

$1,000,000 General Aggregate

$1,000,000 Products/Completed Operations Aggregate
$ 50,000 Fire/ Legal/Liability

Party shall name the VCGI and its officers and eygés as additional insureds for liability
arising out of this Agreement.

Automotive Liability The Party shall carry automotive liability insurarmovering all
motor vehicles, including hired and non-owned caget used in connection with the
Agreement. Limits of coverage shall not be lesat$4d,000,000 combined single limit.

Party shall name the VCGI and its officers and eygés as additional insureds for liability
arising out of this Agreement.

8. Reliance by the VCGI on RepresentationsAll payments by the VCGI under this
Agreement will be made in reliance upon the acoudd@ll prior representations by the
Party, including but not limited to bills, invoicgsrogress reports and other proofs of work.

9. Requirement to Have a Single Auditin the case that this Agreement is a Grant that is
funded in whole or in part by federal funds, anthi$ Subrecipient expends $500,000 or more
in federal assistance during its fiscal year, thbr8cipient is required to have a single audit
conducted in accordance with the Single Audit Agtept when it elects to have a program
specific audit.
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The Subrecipient may elect to have a program speifit if it expends funds under
only one federal program and the federal progrdaws, regulating or grant agreements
do not require a financial statement audit of taeyr

Vermont Broadband Mapping Outreach Marketing Projec  t

A Subrecipient is exempt if the Party expends tkaa $500,000 in total federal
assistance in one year.

The Subrecipient will complete the CertificationAuidit Requirement annually within
45 days after its fiscal year end. If a singleitisdrequired, the sub-recipient will submit
a copy of the audit report to the primary passtgtoParty and any other pass-through
Party that requests it within 9 months. If a sengldit is not required, the Subrecipient
will submit the Schedule of Federal Expenditurethini45 days.

Records Available for Audit: The Party will maintain all books, documents, pdlyro
papers, accounting records and other evidenceipi@gao costs incurred under this
agreement and make them available at reasonal®s tioring the period of the
Agreement and for three years thereafter for ingpedy any authorized representatives
of the VCGI, or Federal Government. If any litigatj claim, or audit is started before the
expiration of the three year period, the recorddl de retained until all litigation, claims
or audit findings involving the records have beesoived. The VCGI, by any authorized
representative, shall have the right at all reaslentames to inspect or otherwise evaluate
the work performed or being performed under thise&gnent.

10. Fair Employment Practices and Americans with Diabilities Act Party agrees to comply
with the requirement of Title 21V.S.A. Chapter bip8hapter 6, relating to fair employment
practices, to the full extent applicable. Partyllshiao ensure, to the full extent required by
the Americans with Disabilities Act of 1990 thatadjtied individuals with disabilities
receive equitable access to the services, programisactivities provided by the Party under
this Agreement. Party further agrees to includs gmovision in all subcontracts.

11.Taxes Due to the State

a. Party understands and acknowledges responsibilapplicable, for compliance with
State tax laws, including income tax withholding émployees performing services
within the State, payment of use tax on propergdusithin the State, corporate
and/or personal income tax on income earned witterState.

b. Party certifies under the pains and penalties glipethat, as of the date the
Agreement is signed, the Party is in good standiitlg respect to, or in full
compliance with, a plan to pay any and all taxes tthe State of Vermont.

12. Child Support: (Applicable if the Party is a natural person, aaorporation or partnership.)
Party states that, as of the date the Agreemeamgned, he/she:
a. is not under any obligation to pay child support; o
b. is under such an obligation and is in good standiitly respect to that obligation; or

c. has agreed to a payment plan with the Vermont ©ficChild Support Services and
is in full compliance with that plan.

30



VeGL®

Party makes this statement with regard to suppeedao any and all children residing in
Vermont. In addition, if the Party is a residenMarmont, Party makes this statement with
regard to support owed to any and all childrendiagiin any other state or territory of the
United States.

Vermont Broadband Mapping Outreach Marketing Projec  t

13. Sub-AgreementsParty shall not assign, subcontract or subgtaperformance of his
Agreement or any portion thereof to any other Paatliout the prior written approval of the
VCGI. Party also agrees to include all subcontoacubgrant agreements and a tax
certification in accordance with paragraph 13 above

14. No Gifts or Gratuities. Party shall not give title or possession of &img of substantial
value (including property, currency, travel and2¢ducation programs) to any officer or
employee of the VCGI during the term of this Agresm

15. Copies All written reports prepared under this Agreemeilt be printed using both sides of
the paper.

16. Certification Regarding Debarment:Party certifies under pains and penalties of pgrjur
that, as of the date that this Agreement is signeither Party nor Party’s principals
(officers, directors, owners, or partners) are @nég debarred, suspended, proposed for
debarment, declared ineligible or excluded frontipi@ation in federal programs or
programs supported in whole or in part by fedewab.

OTHER PROVISIONS

1. Prior Approval/Review of Releasesny notices, information pamphlets, press releases
research reports, or similar other publicationggred and released in written or oral form by
the Sub recipient under this Contract Agreemenit Beaapproved/reviewed by VCGI prior to
release.

2. Ownership of Equipmen&ny equipment purchased by or furnished to thet@aitor by
VCGI under this Contract Agreement will remain ghreperty of the Contractor.

3. Davis-Bacon ActThe sub recipient will comply with the provisiookthe Davis-Bacon Act
(40 D.S.C. 276ato 276a 7), the Copeland Act (4clUX6¢ and 18 D.S.c. 874, and the
Contract Work Hours and Safety Standards Act (40-323), regarding labor standards for
federally assisted construction sub agreements.

4. Equal Opportunity Planf required by the Federal Office of Civil Rights have a plan, the
Contractor must provide a copy of the approvaheirtEqual Opportunity Plan.

5. SupplantingThe Contractor certifies that Federal funding wok be used to supplant local or
other funds that would, in the absence of such faééending, be made available.
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6. OJP Financial Guiddhe Contractor agrees to comply with the finanarad administrative
requirements set forth in the current edition ef @ffice of Justice Programs (OJP) Financial
Guide.
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7. Competitive BidsFor all purchases over $2,500.00 the Contractaresgto provide
solicitations of price quotations from at leastehglors or copies of the Request for Proposal
(RFP) and vendor lists as appropriate.

8. EquipmentThe Contractor agrees that, when practicable egaypment purchased with
Contract funding shall be prominently marked atofes: ‘Purchased with funds provided by the
U.S. Department of Commerce’.

9. Data CollectionThe contractor agrees to cooperate with any asseds, national evaluation
efforts, or information or data requests, includibgt not limited to, the provision of any
information required for the assessment or evadnatf any activities within this project.

10. Certification of Audit and Schedule of FeddfapendituresPursuant to OMB Circular A-
133, "Audits of States, Local Governments, and Roofit Organizations”, a Contractor that
expends $500,000 or more in federal assistancegliis fiscal year is required to have a single
audit conducted in accordance with the Single AAdit except when it elects to have a
program specific audit. The Contractor may elediawe a program specific audit if it expends
funds under only one federal program and the fégeogram's laws, regulations or Contract
agreements do not require a financial statement atithe entity. A Contractor is exempt from
having a Single Audit if the entity expends lesti$500,000 in total federal assistaicés
fiscal year. If the Contractor is not required @ a single audit a Sub recipient Schedule of
Federal Expenditures must be completed and be sigloimvith the Certification of Audit form.
VCGI will forward these forms to the Contractottla¢ end of the (Contractor's) fiscal year.
Please complete these forms as appropriate arh téem to VCGI.
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6.5 Attachment E — ARRA Provisions and Requirements

‘, 14. Whistleblower Protection Act Requirements

The Recipient shall comply with the Whistleblower Protection requirements of the
American Recovery and Reinvestment Act (Recovery Act), Section 553 of Division A,
Title XV, Public Law 111-5 which provides protection for employees of non-federal
employers making specified disclosures relating to possible fraud, waste, or abuse of
Recovery Act funds. The act requires any non-federal employer receiving Recovery Act
funds to post a notice of the rights and remedies provided under the Act. The Recipient
shall display a poster at their job sites. Recipients are reminded that the Office of
Inspector General will verify the appropriate place of this poster as part of any field work
conducted. Failure to display the poster may result in an audit finding. The poster can be
downloaded from the following web site:

http:/fwww.oig.doc. govirecovery/whistleblower.htm]
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LU.S. Department of Commerce
American Recovery and Reinvestment Act Award Terms

NOTE: This award is subject to the terms and conditions of the award, the requirements of federal law and
the provisions of the American Recovery and Reinvestment Act of 2009, Pub. L. No. 111-5, 123 STAT. 115,
including section 1553 of the Recovery Acl, Profecting State and Local Government and Confracior
Whistiehlowers (123 STAT. 297).

A. Award Terms Reguired Pursuant to 2 CFR Part 176

1. Reporting and Registration Requirements under Section 1512 of the American
Recovery and Reinvestment Act of 2009, Public Law 111-5.

(a) This award requires the Recipient to complete projects or activities which are funded
under the American Recovery and Reinvestment Act of 2009 ("Recovery Act™) and (o report on
use of Recovery Act funds provided through this award. Information from these reports will be
made available to the public,

(b) The reports are due no later than ten calendar days afler each calendar quarter in which
the Recipient receives the assistance award funded in whole or in part by the Recovery Act.

(c) Recipients and their first-tier Recipients must maintain current registrations in the Central
Contractor Registration {www.cer.gov) at all times during which they have active federal awards
funded with Recovery Act funds. A Dun and Bradstreet Data Universal Numbering System
(DUMNE) Number (www.dnb.com) is one of the requirements for registration in the Central
Contractor Registration.

() The Recipient shall report the information described in section 1512(c) using the
reparting instructions and data elements that will be provided online at
www.FederalReporting.gov and ensure that any information that is pre-filled is corrected or
updated as needed,

2. Use of American Iron, Steel, and Manufactured Goods under Section 1605 of the
Recovery Act,

{a) None of the [unds appropriated or otherwise made available by the Recovery Act may
be used for a project for the construction, alleration, maintenance, or repair of a public building
or public work unless all of the iron, steel, and manufactured goods used in the project are
produced in the United States,

(b} Subsection (a) shall not apply in any case or category of cases in which the head of
the Federal department or agency involved finds that--

(1) applying subsection (a) would be inconsistent with the public interest;

(2} iron, steel, and the relevant manufactured goods are not produced in the
Uinited States in sufficient and reasonably available quantities and of a satisfactory
quality; or

(3} inclusion of iron, steel, and manufactured goods produced in the United States
will increase the cost of the overall project by more than 25 percent.
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(¢} If the head of a Federal department or agency determines that it is necessary to waive
the application of subsection (a) based on a finding under subsection (b), the head of the
department or agency shall publish in the Federal Regisier a detailed written justification as to
why the provision is being waived.

{dl) This award term shall be applied in a manner consistent with United States
obligations under international agreements.

(¢) AWARD TERM.-- The award term required by 2 CFR Part 176, Subpart B is set out in
full us Recovery Act Award Terms — Addendum to Award Term 4.2 below.

3. Wage Rate Requirements under Section 1606 of the Recovery Act.

(2) Section 1606 of the Recovery Act requires that all laborers and mechanics employed
by contractors and subcontractors on projects funded directly by or assisted in whole or in parl
by and through the Federal Government pursuant to the Recovery Act shall be paid wages at
rates not less than those prevailing on projects of a character similar in the locality as determined
by the Secretary of Labor in accordance with subchapter IV of chapter 31 of title 40, United
Siates Code. Pursuant to Reorganization Plan No. 14 and the Copeland Act, 40 U.S.C. 3145, the
Department of Labor has issued regulations at 29 CFR Pasts 1, 3, and 5 to implement the Davis-
Bacon and related Acts. Regulations in 29 CFR 5.5 instruct agencies concerning application of
the standard Davis-Bacon contract clauses set forth in that section, Federal agencies providing
urants, cooperative agreements, and loans under the Recovery Act shall ensure that the standard
Davis-Bacon contract clauses found in 29 CFR 5.5(a) are incorporated in any resultant covered
contracts that are in excess of $2,000 for construction, alteration or repair (including painting and
decorating).

(b) For additional guidance on the wage rate requirements of section 1606, contact your
awarding agency. Recipients of grants, cooperative agreements and loans should direct their
initial inguiries conceming the application of Davis-Bacon requirements to a particular federally
assisted project to the Federal agency funding the project. The Secretary of Labor retains final
coverage authority under Reorganization Plan Number 14.

4. Single Audit Requirements: Recovery Act Transactions listed in Schedule of
Expenditures of Federal Awards; Recipient Responsibilities for Informing Sub-Recipients.

{a) To maximize the transparency and accountability of funds authorized under the Recovery
Act as required by Congress and in accordance with 2 CFR 215, subpart __. 21 “Uniform
Administrative Reguirements for Grants and Agreements” and OMB A-102 Commeon Rules
provisions, Recipients agree to maintain records that identify adequately the source and application
of Recovery Act funds,

() For Recipients covered by the Single Audit Act Amendments of 1996 and OMB Circular
A-133, “Audits of States, Local Governments, and Non-Profit Crganizations,” Recipients agree 1o
separately identify the expenditures for Federal awards under the Recovery Act on the Schedule of
Expenditures of Federal Awards (SEFA) and the Data Collection Form (SF-3AC) required by OMB
Cireular A=133. This shall be accomplished by identifying expenditurcs for Federal awards made
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under Recovery Act separately on the SEFA, and as separate rows under lem 5 of Pari 111 an the 5F-
SAC by CFIDA number, and inclusion of the prefix “ARRA-" in identifying the name of the Federal
program on the SEFA and as the first characters in ltem 9d of Part 111 on the SF-SAC.

() Recipients agree to separately identify to each sub-recipient, and doeument at the time of
sub-award and at the time of disbursement of funds, the Federal award number, CFDA number, and
amount of Recovery Act funds. When a Recipient awards Recovery Act funds for an existing
program, the information furnished to sub-recipients shall distinguish the sub-awards of incremental
Recovery Act funds from regular sub-awards under the existing program.

(d) Recipients agree to require their sub-recipients to include on their SEFA infonmation 1o
specilically identify Recovery Aet funding similar to the requirements for the Recipient SEFA
described above. This information is needed to allow the Recipient to monitor sub-recipient
expenditure of Recovery Act funds properly, and to allow aversight by the Federal awarding
apencics, Offices of Inspector General and the Government Accountability Office.

B. Additional Recovery Act Award Terms

I. Limitation on Expenditures Relating to Certain Activities.

Pursuant 1o section 1604 of the Recovery Act, expenses related to any casino or other gambling
establishment, agquarium, zoo, golf course, or swinming pool are not eligible expenses under this
award and will not be reimbursed.

2. Use of the American Recovery and Reinvestment Act Logoe on Construction Signs.
All projects which are funded by fhe Recovery Act shall display signage that features the
Primary Emblem throughout the construction phase. The signage should be displayed ina
prominent location on site. Some exclusions may apply. The Primary Emblem should not be
displayed at a size less than 6 inches in diameter. The ageney awarding funds will provide
additional instructions regarding specifications.

3. SEC. 1511 Certification.

Pursuant to section 1511 of the Recovery Act, with respect to funds made available to State or
local governments for infrastructure investments, the Governor, mayor, or other chief excoutive,
as appropriate, shall certify that the infrastruclure investment has received the full review and
vetting required by law and that the chief executive accepts responsibility that the infrastructure
investment is an appropriate use of taxpayer dollars. Such certification shall include a
description of the invesiment, the estimated total cost, and the amount of covered funds 1o be
used, and shall be posted on a website and linked to the website established by section 1526. A
State or local agency may not receive a disbursement of infrastructure investment funding {rom
funds made available in this Act unless this certification is made and posted.

4. Quick Start Activities.

Pursuant to section 1602 of the Recovery Act, in using funds made available in this Act for
infrastructure investment, Recipient shall give preference to activities that can be started and
completed expeditiously, including a goal of using at least 50 pereent of the funds for activities
that can be initiated not later than 120 days after the date of the award of funds." Recipients shall

" In liew of “within 120 days of enactment of this Act™ as provided in section 1002,

e
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also use grant funds in a manner that maximizes job creation and economic benefit.

3, SEC. 1515 Access of Offices of Inspector General to Certain Records and Employees.

(a) Access- With respect to each contract or grant awarded using covered funds, any
representative of an appropriate inspector general appointed under section 3 or 8G of the
Inspector General Act of 1978 (5 UL.S.C. App.). is authorized--

| (1} to examine any records of the coniractor or grantee, any of its subcontraclors
: or subgrantees, or any State or local agency administering such contract, that
pertain to, and involve transactions relating to, the contract, subcontract, grant, or
subgrant; and

(2) to interview any officer or employee of the contractor, grantee, subgraniee, or
{ ageney regarding such transactions.

S e AL
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Recovery Act Award Terms — Addendum to Award Term A.2

2.01.  Buy American: Projects Not Implicating International Agreements -- Funds Used
for Construction, Alteration, Maintenance, or Repair of a Public Building or Public Work
that Does NOT Involve Iron, Steel, or Manufactured Goods Covered under International
Agreement

REQUIRED LIS OF AMERICAN IRON, STEEL, AN MANUFACTURED GOODS—SECTION 1605 OF
THE AMERICAN RECOVERY AND REINVESTMENT ACT OF 2009 (RECOVERY ACT)

{a) Definitions. As used in this award term and condition—

“Manufactured good” means a good brought to the construction site for incarporation into the
building or work that has been--
(17 Processed into a specific form and shape; or
(2y Combined with other raw material 1o create o material that has different properties
than the properties of the individual raw materials.

“Public building” and "public work" means a public building of, and a public work of, a
governmental entity (the United States; the District of Columbia; commonwealths, territories, and
minor outlying islands of the United States: State and local governments; and multi-State, regional,
or interstate entities which have governmental functions). These buildings and works may include,
without limitation, bridges, dams, plants, highways, parkways, strects, subways, tunnels, sewers,
mains, power lines, pumping stations, heavy generatars, railways, airports, terminals, docks, piers,
wharves, ways, lighthouses, buays, jetties, breakwaters, levees, and canals, and the construction,
alteration. maintenance, of repair of such buildings and works,

“Greel” means an alloy that includes at least 50 percent fron, between .02 and 2 percent carbon, and
may include other clements,

(h) Domestic preference. (1) This award term and condition implements Section 1605 of the
Recovery Act, by requiring that all iron. steel, and manufactured poods used in the project are
produced in the United Slates excepl as provided in paragraph (b)(3) and (b}(4) of this term and
condition,

{2) This requitement does not apply to the material listed by the Federal Government
as follows:

" [Award official to list applicable excepted materials or indicate “none”|

{1 The award official may add other iron, steel, and/or manufactured goods 1o-the list
in paragraph (B)(2) of this term and condilion if the Federal government determines that—
(i} The cost of the domestic iron, steel, and/or manufactured goods would be
unreasonable. The cost of domestic fron, steel, or manufsctured goods used in the
praject is unreasonable when the cumulative cost of such material will increase the
cost of the overall project by more than 23 percent;
{ii} The iron, steel, and/or manufactured good is not produced, or
manufaciured in the United States in sufficient and reasonably available quantities
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and of a satisfactory quality; or
(iii) The application of the restriction of section 1605 of the Recovery Act
would be inconsistent with the public interest.

{c) Request for determination of inapplicability of Section 1603 of the Recovery Aet.

(1){i) Any Recipient request to use Toreign irom, steel, and/or manufactured goods in
accordance with paragraph (b)(3) of this term and condition shall include adequate
information for Federal Government evaluation of the request, including—

{A) A description of the foreign and domestic iron, steel, and/or
manufactured goods;

{B) Unit of measure;

(C) Quantity;

(D) Cost:

(E) Time of delivery or availability:

{F) Location of the project,

(G) Name and address of the proposed supplicr; and

{H) A detailed justification of the reason for use of foreign iron, steel,
andi/or manufactured goods cited in accordance with paragraph {b)(3) of this
term and condition.

{ii) A request based on unreasonable cost shall include a reasonable survey of
the market and a completed cost comparison table in the format in paragraph (d) of
this term and condition.

(iii} The cost of iron, steel, and/or manufactured goods material shall include
all delivery costs to the construction site and any applicable duty.

(iv) Any Recipient request for a determination submitted after Recovery Act
funds have been obligated for a project for construction, alteration, maintenance, or
repair shall explain why the Recipient could not reasonably foresee the need for such
determination and could not have requested the determination before the funds were
obligated. If the Recipient does not submit a satisfactory explanation, the award
official need not make a detenmination,

(2) I the Federal government determines after funds have been ubligated for a project
for construction, alteration, maintenance, or repair that an exception to scction 1603 of the
Recovery Act applies, the award official will amend the award to allow use of the foreign
iron, steel, andéor relevant manufactured goods. When the basis for the exceplion js
nonavailability or public interest, the amended award shall reflect adjustment of the award
amount, redistribution of budgeted funds, and/ur ather actions taken to cover costs associated
with acquiring or using the foreign iron, steel, and/or relevant manufactured goods. When the
basis for the exception is the unreasonable cost of the domestic iron, steel, or manufactured
goods, the award official shall adjust the award amount or redistribute budgeted funds by at
least the differential established in 2 CFR 176.1 10(a).

(3) Unless the Federal Government determines that an exception to section 1603 of the
Recovery Act applies, use of foreign iron, steel, andfor manufactured goods is noncompliant
with section 1605 of the Recovery Act.
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6.6 Attachment F — Tier 1 Contractor Self-Assessment

Self-Assessment of Risk

1. Explain how ARRA receipts and expenditures will be tracked in your financial
system.

2. Explain how you will collect data on jobs created or retained due to ARRA funding.

3. Explain how you will calculate percentage of completion for ARRA Scope of Work.

4. Explain your internal controls with regard to waste, fraud and abuse.

5. Does your organization have an annual audit performed by a CPA? If yes, can we
receive a copy?

6. Will your organization be able to establish a separate non-interest bearing bank
account for ARRA funds, as they can’t be co-mingled with other funds?



