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This is a Sealed Bid Response 
 

RFP Issuance Date:   May 17, 2010 
 
  

RFP Questions Due by:  4:00 PM EDT, June 11, 2010  
 

Questions concerning this request for proposals must be in writing (via mail, e-mail, or fax) 
and received by June 11, by 4:00 PM EDT, 2010.  VCGI will respond to written questions 
by June 15, 2010.  All responses will be provided on the VCGI website.  VCGI reserves the 
right to select which questions it will answer.  
 

Proposal Due Date:   4:00 PM EDT, June 18, 2010  
 

One (1) original version (clearly labeled as, “ORIGINAL”), and five (5) copies are 
required for the submission and must be received by VCGI in printed form and delivered 
to:   
 Vermont Center for Geographic Information, Inc. 
 58 South Main St.,  Suite 2 
 Waterbury, VT  05676 
 (802) 828-3004 
 
RFP Contact Person: David Brotzman, Vermont Center for Geographic Information, Inc., 
58 South Main St., Suite 2, Waterbury, Vermont 05676, Voice-(802) 882-3003, Fax-(802) 
882-3001, davidb@vcgi.org. 
 

Sealed Bid Instructions 
All bids must be sealed and must be addressed to the Vermont Center for Geographic 
Information, Inc. (see above).  BID ENVELOPES MUST BE CLEARLY MARKED 
‘SEALED BID’ AND SHOW THE FOLLOWING ON THE ENVELOPE ; 

A. RFP Proposal of (Your Company’s Name): 
B. Project Name: Vermont Broadband Mapping Initiative Outreach & Marketing 

Services 
 

All bidders are hereby notified that sealed bids must be in the office of the Vermont 
Center for Geographic Information, Inc. by the bid due date and time.  Bidders are 
cautioned that it is their responsibility to originate the sending of bids in sufficient time to 
ensure receipt by VCGI on or before the bid due date.  Hand carried bids shall be 
delivered to a representative of VCGI on or before the bid due date.  Bids not in 
possession of VCGI by the due date and time will not be considered. 
 
The VCGI may change the date and/or time of bid opening.  If a change is made, the 
VCGI will make a reasonable effort to inform all bidders. 
 
FAXED BIDS: FAXED bids will NOT be accepted. 
 
ELECTRONIC BIDS: ELECTRONIC Bids will NOT be accept ed. 
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SECTION 1:  PROJECT OVERVIEW AND INSTRUCTIONS 

1.1    INTRODUCTION 
 
The Vermont Center for Geographic Information, Inc., hereinafter referred to as “VCGI”, 
requests proposals from qualified professionals for marketing and public relations support for 
Vermont’s Broadband Mapping Initiative.  The goal is to develop a robust outreach strategy 
oriented toward gaining cooperation from broadband providers and increasing public awareness 
of the effort.  VCGI wants to establish a relationship that emphasizes shared goals, open 
communication, professionalism, and an awareness of the opportunities the VT Broadband 
Mapping Project can afford. VCGI is seeking professional consulting services to help us 
articulate a clear message outlining the benefits broadband providers will gain by cooperating 
with the mapping effort, and develop a public relations strategy and materials that will convey 
the message to them.  VCGI is also looking for services to help us communicate effectively with 
the general public, including effective messaging and media strategies.   

A more complete, definitive description of the requirements for this project is provided in 
Section 3, Scope of Work.  
   

1.2 SINGLE POINT OF CONTACT 
All communications concerning this Request For Proposal (RFP) are to be addressed in writing 
to the attention of the Purchasing Agent listed below.  The Purchasing Agent is the sole contact 
for this proposal.   
 
Purchasing Agent:    David Brotzman 
Address:      Vermont Center for Geographic Information,  Inc. 
     58 South Main St., Suite 2 
     Waterbury, Vermont  05676 
 
Telephone Number:    (802) 882-3003 
Fax Number:    (802) 882-3001 
E-mail Address:    davidb@vcgi.org 
 

1.3    ELIGIBILITY 
 
1.3.1   Employees of VCGI, members of the VCGI Board of Directors (as of January 1, 2010) 
and any companies with which they are employed are ineligible to bid on this RFP as prime or 
team member. 
 
1.3.2   All bidders on this project must be prequalified for marketing contracts in order to 
submit an eligible proposal and be considered for this work. Registering with the Vermont 
Business Registry and Bid System DOES NOT prequalify you. Vendors who wish to become 
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prequalified for marketing contracts may submit an application to the Chief Marketing Officer at 
any time. The Prequalification application process should be started at a minimum of fifteen 
business days (15) prior to a scheduled RFP closing date. All complete prequalification 
applications must be submitted at least ten (10) business days prior to a scheduled RFP closing 
date for which a vendor wishes to submit a bid. For more information or to submit a 
prequalification application visit: 
http://www.cmo.vermont.gov/resources/Prequalificationapplication.htm. 
  
Details on the requirement can also be found at 
http://cmo.vermont.gov/sites/cmo/files/PrequalificationProceduresGuide_May_2010.pdf.   
  

1.4 QUESTIONS AND ANSWERS 
 
Any Bidder requiring clarification of any section of this proposal or wishing to comment or take 
exception to any requirements or other portion of the RFP must submit specific questions in 
writing no later than the date listed in section 1.6 “Schedule of Events”.  Questions may be e-
mailed to davidb@vcgi.org, faxed to (802) 882-3001 or sent through the mail to the address 
given above.  Any objection to the RFP or to any provision of the RFP, that is not raised in 
writing on or before the last day of the question period is waived. At the close of the question 
period, a copy of all questions or comments and VCGI's responses will be posted on the VCGI 
web site www.vcgi.org.  VCGI will post questions and answers as soon as possible after receipt, 
contingent on the number and complexity of questions. The interested bidder is advised to check 
the VCGI website for responses to questions at any time during the period the RFP is open.  
 

1.5 ADDENDUMS, UPDATES AND ANNOUNCEMENTS 
 
Additional information relating to this RFP such as changes, addendums, updates or 
announcements will be posted to the VCGI website, www.vcgi.org. The front (main) page of the 
website will have a link for access to the VT Broadband Mapping Grant and RFP information 
updates. The name of any Bidder submitting a proposal shall be a matter of public record on the 
Proposal Response Due Date. 
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1.6 SCHEDULE OF EVENTS 
 
The expected timetable, including the Proposal Due Date and other important dates, are set forth 
below.  

EVENT DATES 
RFP Issue Date May 17, 2010 
Deadline for Receipt of Written Questions June 11, 2010 
Deadline for Response to Written Questions June 15, 2010 
Proposal Response Due June 18, 2010 

4:00 P.M. EDT 
Bidder Interviews (Optional) June 28-30, 2010 
Proposal Selection Announced July 1, 2010 
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SECTION 2:  BACKGROUND INFORMATION  
 

2.1    BACKGROUND ON VCGI AND BROADBAND MAPPING  
 
Organizational Mission: In 1994 Act 204 (10 VSA Chapter 8) established the Vermont Center 
for Geographic Information, Inc (VCGI). VCGI is a non-profit public corporation charged with 
the development and implementation of a comprehensive strategy for the Vermont Geographic 
Information System (VGIS). Further, VCGI is charged with ensuring that all data gathered by 
state agencies, that are relevant to the VGIS, shall be in a form that is compatible with, useful to, 
and shared with that geographic information system. 

 
VCGI is directed by a Board of Directors. Its membership is defined in Act 204 of 1994 to 
include twelve members, with four of these individuals representing state agencies. VCGI's 
mission is to provide data management, dissemination, products and services for state agencies, 
Regional Planning Commissions (RPCs) and local governments. VCGI also conducts contract 
work for various state and federal agencies. 

 
Location of Office(s): VCGI is located at: 
 
58 South Main St., Suite 2 
Waterbury, VT   05676 

 
Broadband Mapping Project Overview 
 
In October 2010, the Vermont Center for Geographic Information (VCGI) was awarded an 
American Recovery and Reinvestment Act (ARRA) grant to initiate the development of a 
comprehensive and verified geographic inventory of broadband service availability in the State 
of Vermont.  Landline and wireless services (fixed and mobile) will be mapped, including 
wireless voice and data with information from the providers and other sources.  The broadband 
mapping information collected and verified through this proposed effort will then support the 
broadband development objectives of the state in the future. Most importantly, the geographic 
inventory will further refine our understanding of the location of “unserved” and “underserved” 
areas, enabling the state to target investments in these areas. 
 
VCGI will be providing the collected broadband data to the federal government for distribution 
and also for use in a new public website (domain name will be BroadbandVT.org). The new 
website will provide the public access to broadband service coverage information and other 
broadband service information tools and resources.  VCGI sees this public website and the 
information it will provide as a marketing opportunity for the broadband providers. This 
information will also be used in support of state-led initiatives to build awareness of broadband 
availability and ultimately to increase the use of broadband by individuals and businesses with 
access.   
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Challenges 

In order to complete the objectives of this project and provide valuable information to the public, 
VCGI needs to have the fullest support possible from the broadband provider community that 
serves Vermont. The more data and information they provide to us 1.) the better we will be able 
to achieve our project goals and 2.) the better we will be able to represent the service 
opportunities they offer to the community. The broadband service providers are not all equally 
motivated to participate in this project. Some are willing to provide data and information because 
they are required to if they receive ARRA funds to build-out broadband infrastructure. Some of 
the providers are not interested in the additional funding and therefore have no direct motivation 
to participate. 

 
VCGI has debated the possibility of forming a Broadband Mapping Consortium, a voluntary 
consortium of broadband providers and stakeholders working together to develop and maintain a 
high-quality broadband inventory and map of the state.  We believe the consortium would 
provide a forum for collaboration emphasizing shared goals, open communication, 
professionalism, and awareness of the opportunities the Broadband Mapping project affords.   
  
 Desired Outcomes 
 
The goal is to provide consumers with information and tools to identify broadband service 
options, evaluate the quality of their choices, provide feedback on services received or lack of 
availability, and validate information provided by the broadband provider community.  
 
Information collected from broadband providers and used by consumers will help the planning 
and development of Vermont’s broadband infrastructure.   
 
As such, full participation of all broadband providers and awareness and use of the website by 
Vermonters is important to the success of this project. 
 
A high quality, statewide broadband infrastructure will allow the state to achieve gains in 
efficiency and productivity to the benefit of its citizens.    
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SECTION 3:  SCOPE OF WORK  

3.1   BUSINESS REQUIREMENTS 
 

The Bidder shall be required to interact regularly with personnel from VCGI and our  
subcontractors to provide recommendations or resolve problems and inconsistencies 
related to:  

a. project schedule, 
b. outreach message, strategy and materials, 
c. input into broadband website “look & feel” and messaging, 
d. achieving final acceptance of the contract deliverables. 

 
The Bidder shall be required to notify VCGI of any changes in project personnel as well 
as the reason for the change for the duration of the project. Notification of personnel 
change should occur prior to the change implementation. The Bidder is responsible for 
replacing project personnel with personnel of equal or better skills and experience for the 
project if a personnel change is implemented. 

 

3.2   REQUIRED PROJECT ACTIVITIES AND DELIVERABLES 
Broadband Provider Participation 
 
In order to build and maintain robust broadband coverage maps, VCGI will need 
participation from broadband providers.  As described more fully in Section 2.1 
Background on VCGI, VCGI will need to clearly outline the benefits and value to 
broadband providers, and reach the proper decision makers within the provider 
organizations to achieve full participation.  
  
There are approximately 40 broadband providers in Vermont that are involved in this 
request for information. VCGI is requesting the following services in support of the 
objective to maximize broadband provider participation now and for the longer term in 
the objectives of the broadband mapping project.  
 
3.2.1 Strategic consultation – Provide expertise and recommendations toward achieving 
collaboration and participation of broadband providers.  Within the context of the overall 
promotional efforts for the project, determine the best strategy to reach providers with a 
persuasive and compelling message for participation.      
 
3.2.2 Project representation – Provide support to VCGI and the Broadband Mapping 
Initiative with effective positioning and written communications to be used with the 
broadband provider community.  Participate in meetings with or related to broadband 
providers as requested.  
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Public Participation 
 
Upon completion of the BroadbandVT.org website, VCGI is requesting marketing or 
public relations support to help create awareness and utilization of the website.   We want 
to make individuals and businesses aware of the information and resources available on 
the BroadbandVT website to build awareness of broadband accessibility and promote the 
use of broadband across Vermont. 
 
The target audience for this website is primarily the general public in Vermont that would 
be interested in the following information: 
 

·  Broadband Service Availability at their address 
·  Broadband Related Initiatives affecting their area 
·  Publications of Interest  
·  Deadlines and dates related to broadband initiatives 
·  Contact information 
·  Links to other broadband resources 
 

Additional information resources are expected to be included in the website based upon 
discussions with the successful bidder and the website developer. The target audience for 
the website will also include Legislators, Regional and Town administrators and the 
broadband provider community.  
 
In addition to the specific services and capabilities requested in 3.2.1 and 3.2.2, VCGI is 
requesting the following in support of the objective to reach the Vermont broadband 
customer: 
 
3.2.3 Marketing plan – Identify segments of the general public that will gain utility 
from the BroadbandVT website. It is important to be aware that multiple programs exist 
in support of the state’s efforts to achieve 100% broadband access and to increase use of 
broadband.  Development of the marketing plan must include an assessment of existing 
state of Vermont broadband access initiatives in order to ensure efforts are coordinated.   
The marketing plan may suggest partnerships or use of these other programs as part of 
the outreach strategy.    
 
3.2.4 Creative direction/concept development – Develop the overall message, look and 
feel, and tone of the awareness campaign.  The campaign message and identity (look and 
feel) must be coordinated and be consistent with state campaigns that are reaching the 
same audiences with related messages, and the BroadbandVT.org website.  The 
development of creative and new concepts must consider complementary initiatives to 
support the state’s efforts to achieve statewide broadband access. The selected marketing 
and public relations firm will also assist the web design and development team to ensure 
that the website design and content align with the marketing and outreach strategy. 
 



 
Vermont Broadband Mapping Outreach Marketing Projec t 

          

 11

3.2.5 Collateral development – Implement the concepts into materials called for in the 
marketing plan (e.g. banner ads, print materials); write content and incorporate into the 
design and layout of materials and BroadbandVT.org website.   
 
3.2.6    Promotion and Outreach – Determine the most effective and efficient method for 
reaching the target audience(s) and prepare a schedule for execution. This may include 
paid media, mailings, social media, or partnerships/sponsorships. If paid media is 
recommended, provide a media plan to include proposed media channels (e.g. radio, web, 
print), timing, duration, and frequency; negotiate and place media spots and reconcile 
invoices. The outreach plan must be coordinated with other campaigns that share the 
same audience with similar messages.  
 

3.3 DESIRED OUTCOMES 
 

·  A clear message to broadband provider community will be created outlining the benefits 
of cooperation with the broadband mapping effort. 

·  Broadband providers will understand the opportunity provided by participating in this 
effort and will be motivated to cooperate with VCGI to build and maintain a robust 
broadband map. 

·  The broadest possible participation by the Broadband provider community will be 
achieved. 

·  A marketing and public relations strategy will be developed that targets the Vermont 
broadband customer, creates awareness and demand for broadband information and 
maps, and encourages them to get involved through surveys and online tools. 

·  Use of website tools, such as maps, connection speed checks, and feedback submissions 
by 25% of website visitors within first 6 months. 
 

3.4 PROJECT MANAGEMENT REQUIREMENTS 
 
The Bidder shall be responsible to VCGI, who has overall responsibility for the project 
schedule and adherence to contract provisions. 
 
Because this contract is funded through American Recovery and Reinvestment Act 
(ARRA) monies, there are ARRA specific requirements and provisions. The successful 
Bidder shall be responsible for compliance with all ARRA provisions as identified in 
Attachment D. 
 
Upon award, the successful contractor shall be required to provide a completed response 
to the Tier 1 Contractor Self-Assessment document found in Attachment E. 
 
The Bidder shall provide a bi-monthly progress report to VCGI’s assigned Project 
Manager.  This report will include: all tasks accomplished, incomplete, or behind 
schedule in the previous week (with reasons given for those behind schedule); and all 
tasks planned for the coming week. 
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3.5    CORPORATE EXPERIENCE 
 
Qualifications: 
 
Proposals from Bidders with the following knowledge, skills and abilities are desired; 

·  Knowledge of the broadband provider community in Vermont, 
·  Knowledge of economic and competitive forces impacting the broadband industry 

in Vermont and nationally, 
·  Ability to effectively prepare and present recommendations and evaluations orally 

and in writing, 
·  Working knowledge of the principles and application of effective website design, 
·  Working knowledge of the principles and successful application of outreach and 

marketing materials development and distribution, 
·  Sufficient experience, financial soundness and reputation to effectively assist 

VCGI and the Broadband Mapping Team in meeting expectations described in 
this RFP, 

·  Ability to work constructively with others of diverse viewpoints and abilities.  
 
Provide: 
 

1. Company Background - A description of the Bidder’s corporate background, 
size and structure shall be provided to establish qualifications for this project. 

 
2. Description of the Team – Identify the personnel being proposed for the 

work, their education, and experience. Include management personnel being 
proposed and explain what responsibilities management will have in the 
project.  

 
3. References - Each proposal shall include a minimum of three and a maximum 

of six references utilizing Attachment A – Client Reference Form, to include 
name of the customer, name of a customer contact, brief description of the 
project, and its relevance to the requirements of this request for proposals, etc. 

 
4. Bidder Single Point of Contact - Each proposal shall identify a single point 

of contact for clarification of information included in proposals submitted. 
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SECTION 4:  PROPOSAL SUBMISSION  

4.2 FORMAT 
 
Each proposal shall be prepared simply and economically, providing a straightforward and 
concise delineation of the Bidder’s capabilities to satisfy the requirements of this RFP. Fancy 
bindings, colored displays, and promotional materials are not required. Emphasis on each 
proposal must be on completeness and clarity of content. To expedite the evaluation of 
proposals, it is essential that Bidders follow the format and instructions contained herein.  Each 
Proposal should be on, 8.5” x 11” paper with an index identifying major sections of the proposal.  
 
Proposals must be submitted in two (2) clearly marked sections: a Technical Section and a Price 
Section. Please separate the Technical and Price sections so they can be reviewed independently. 
 
Proposals are limited to a maximum of 20 pages, inclusive of both the Technical and Price 
sections. The 20 page maximum for the proposal does not include a cover letter or submitted 
Client Reference Forms and the Offshore Outsourcing Questionnaire.  
 

4.3 TECHNICAL SECTION CONTENT 
 
In order to facilitate evaluation of the proposals, the Bidder must provide a complete description 
of how the requirements will be met.   
 
The Technical Section must provide the approach/solution to all of the requirements in Section 3 
Scope of Work.  The Bidder’s responses to the requirements must be arranged by Activity as 
identified in the Scope of Work.  Specific answers may be cross-referenced throughout Bidder’s 
response to avoid duplication of material.  Additional information may be submitted to 
accompany the proposal. The Bidder may submit an example of any previous work of a similar 
type on CD, DVD or reference URLs of existing online work. Only one CD or DVD is allowed 
and it should be included in the submission package.  In submitting additional information, 
please mark it as supplemental to the required response, and identify the section to which it 
applies. 
 
The Technical Section must also include; 

A. Transmittal/Cover Letter – Submissions should be accompanied by a letter of transmittal 
acknowledging and agreeing to the provisions of this RFP, signed by individual(s) having 
authority to bind the individual or firm to sign formal contractual obligations and to 
verify and authenticate the commitments made by the individual and/or firm in the 
submission. If the submission is from a team of individuals or firms, an individual having 
authority to bind each individual or firm must sign. 
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B. Corporate Experience (see Section 3.4) 
C. Proposed Implementation Plan and Timeline- Each proposal shall include a 

representative implementation plan with a proposed timeline for completing the project 
within the designated project dates. 

D. Offshore Outsourcing Questionnaire - Attachment B 
 
The Technical Section must not contain any proposed prices.  
    

4.4 PRICE SECTION CONTENT 
 
Bidders must submit pricing information using the format below.  Price quotes must be for a 
FIXED PRICE and include all expenses.                                                                                                                    
 
The Bidder must specifically identify and itemize pricing estimates for each activity 
contained within the proposal.  Failure to submit complete and comprehensive pricing 
documentation will result in elimination from the bid process.  Only firm, fixed priced 
proposals will be considered. 
 
The Bidder should be aware that VCGI is the registered owner of the BroadbandVT.org 
domain name.  
 
The Bidder should feel free to recommend optional services or deliverables based upon 
their past experience with similar work. Optional services or deliverables being 
recommended must be identified as optional and listed separately in the cost breakdown to 
facilitate identification of the cost of that option.  
 
The price section of the proposal shall include the following individually priced items within 
each Activity:   
a. All-inclusive labor costs to provide the services and product deliverables as described in 

the Statement of Work. 
b. All-inclusive materials costs to provide the services and product deliverables as 

described in the Statement of Work. 
c. All-inclusive any additional costs to provide the services and product deliverables as 

described in the Statement of Work  
d. All-inclusive costs for any optional services and or deliverables being offered in the 

proposal. 
e. All-inclusive sub-totaled costs for the full Activity, including optional services or 

deliverables. 
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FIXED PRICE COST DETAILS  

VT Broadband Mapping Outreach Marketing Project 
Activity Area  

(see Section 3 “Scope of Work”) 
Cost Categor y Price  

Activity 3.2.1  
Strategic Consultation 

A. LABOR 

B. MATERIALS 

C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 
$ 
$ 
$ 

Activity 3.2.2  
Project Representation 

A. LABOR 

B. MATERIALS 

C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 
$ 
$ 
$ 

Activity 3.2.3 
Marketing Plan 

A. LABOR 

B. MATERIALS 

C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 
$ 
$ 
$ 

Activity 3.2.4 
Creative Direction/Concept 
Development 

A. LABOR 

B. MATERIALS 

C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 
$ 
$ 
$ 

Activity 3.2.5 
Collateral Development 

A. LABOR 

B. MATERIALS 

C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 
$ 
$ 
$ 

Activity 3.2.6 
Promotion and Outreach 
 

A. LABOR 

B. MATERIALS 

$ 
$ 
$ 
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C. ADDITIONAL COSTS 

D. COSTS FOR OPTIONAL ITEMS 

E. ACTIVITY SUBTOTAL 

$ 
$ 
$ 

 
Total Cost (Not To Exceed 
Amount) for All Activities Without  
Optional Items 
 
Total Cost (Not To Exceed 
Amount) for  All Activities With  
Optional Items 

  
$0.00 

 
 

$0.00 

   
 
VCGI will accept Total Cost proposals for  FIXED PRICE  only. Individual Activity Costs may 
be identified as estimates, but the bidder will not be able to exceed the Total Cost for All 
Activities as bid in performance of the contract.  

�

4.5 PROPOSAL SUBMISSION 

4.3.1 Closing Date 
 
The closing date for the receipt of proposals is June 18, 2010, 4:00 pm EDT. Proposals 
must be delivered to: VCGI 58 South Main St., Suite 2, Waterbury, VT 05676 prior to 
that time.  Proposals or unsolicited amendments submitted after that time will not be 
accepted and will be returned to the Bidder. 
  

4.3.2 Sealed Bid Instructions  
 
One (1) original version (clearly labeled as, “ORIGINAL”), and five (5) copies are 
required for the submission and must be received by VCGI in printed form. The Original 
version and all copies must contain all of both the Technical and Price Sections of the 
Bidder’s proposal. Please separate the Technical and Price sections so that they can be 
reviewed independently. 
 
The proposal package must be sealed and identified as follows: 
 
RFP Proposal of (Your Company’s Name): 
Project Name: (Vermont Broadband Website Project)   
 
All bids must be sealed and must be addressed to VCGI, 58 South Main St., Suite 2 
Waterbury, VT, 05676. 
 
Bid results may be requested in writing and are available once an award has been made. 
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4.3.3 Delivery Method  
 
U.S. MAIL:  Bidders are cautioned that it is their responsibility to originate the mailing of 
bids in sufficient time to ensure receipt by VCGI prior to bid closing on June 18, 2010, 
4:00 pm EDT. 
 
EXPRESS DELIVERY:   If bids are being sent via an express delivery service, be 
certain the RFP designation is clearly shown on the outside of the delivery envelope or 
box. Bids being sent via an express delivery service must be delivered to VCGI prior to 
bid closing on June 18, 2010, 4:00 pm EDT. 
 
HAND DELIVERY:   Hand carried bids must be delivered to VCGI prior to bid closing 
on June 18, 2010, 4:00 pm EDT. 
 
ELECTRONIC:  Electronic bids will not be accepted.  
 
FAX BIDS:  Faxed bids will not be accepted. 
 

4.6 METHOD OF AWARD 

4.5.1 Contract Award  

VCGI will award only one contract. Preference shall be given to Bidders that are resident 
of the State, all other things being equal. 

 

4.5.2 Evaluation Criteria  

A review team comprised of select individuals from VCGI and consulting organizations 
will be charged with evaluating proposals based on the criteria listed in Attachment (C) – 
Evaluation Criteria.  

During the evaluation process, Bidders may be contacted for the purpose of obtaining 
clarification of their response.  The review team will evaluate proposals against the 
criteria listed in the Evaluation Criteria. As part of its evaluation, VCGI reserves the right 
to conduct interviews with one or more Bidders.  At such time Bidders may be required 
to travel to Waterbury, VT at their own expense to participate in an on-site interview. 
Bidders selected for an on-site interview will be prepared at that time to discuss their 
approach and answer questions related to their submission.   

 

4.5.3 Contract Negotiations 
Upon completion of the evaluation process, VCGI expects to select a Bidder with which 
to negotiate a contract, based on the evaluation findings and other criteria deemed 
relevant for ensuring the decision made is in the best interest of the State.  In the event 
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VCGI is successful in negotiating with the Bidder, VCGI will issue a notice of award.  In 
the event VCGI is not successful in negotiating a contract with a selected Bidder, VCGI 
reserves the options of either negotiating with another Bidder or discontinuing the Bid. 

4.5.4 Contract Terms 
The selected Bidder will sign a contract with VCGI to provide the services and 
deliverables as stated in their responses, at the prices listed.  This contract will be subject 
to review throughout its term. VCGI will consider cancellation upon discovery that a 
contractor is in violation of any portion of the agreement, including an inability by the 
contractor to provide the services or deliverables as Bid in their response. 
 

4.5.5 Payment Schedule 
 

Upon selection of a Bid proposal, a fixed price contract with a payment schedule will be 
negotiated with the selected Firm. 



 
Vermont Broadband Mapping Outreach Marketing Projec t 

          

 19

 

SECTION 5:  TERMS AND CONDITIONS  
 

5.2 LOCATION OF WORK 
 
VCGI will not provide workspace or equipment for the contractor, no on-site work is required. 
All work will be performed at the contractor’s facility at the contractor’s cost. All necessary 
equipment must be provided at the cost of the contractor. 
 

5.3 TAXES 
 
The VCGI is exempt under 32 VSA Section 9743(1) from payment of any Vermont sales and use 
taxes. 
 

5.4 TAX CERTIFICATION 
 
To meet the requirements of 32 V.S.A., Section 3113, no agency of the State may enter into, 
extend or renew any contract for the provision of goods, services or real estate space with any 
person unless such person first certifies, under the pains and penalties of perjury, that he or she is 
in good standing with the Vermont Department of Taxes.  A person is in good standing when no 
taxes are due, if the liability for any tax that may be due is on appeal, or if the person is in 
compliance with a payment plan approved by the Commissioner of Taxes.  In signing this 
submission, the bidder certifies under the pains and penalties of perjury that the 
company/individual is in good standing with respect to, or in full compliance with a plan to pay, 
any and all taxes due the State of Vermont as of the date that this statement is made. 
 

5.5 DISCRIMINATION 
 
The contractor will be required to agree to comply with all requirements of Title 21, Chapter 5, 
Sub-chapter 6, Section 495A relating to fair employment practices. 
 

5.6 STATEMENT OF RIGHTS 
 

VCGI reserves the right to accept or reject any, and all of submissions, with or without cause, 
and the individual and/or firm shall have no recourse.  VCGI reserves the right to waive 
technicalities to assure the project provides the greatest benefit to VCGI and the State of 
Vermont.   
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VCGI reserves the right to issue specification changes, in writing, up to 14 days prior to the due 
date of submissions. 
 

5.7 GOVERNING LAW  
 

Governing law for all aspects of this procurement process through and including any contracts 
that result, shall be the laws of the State of Vermont. 
 

5.8 COSTS OF PREPARATION 
 
The Bidder shall be solely responsible for all expenses incurred in the preparation of a response 
to this RFP and shall be responsible for all expenses associated with any presentations or 
demonstrations associated with this request and/or any proposals made.  
 

5.9 SUB-CONTRACTORS 
 

Any subcontractors hired by the primary Contractor must adhere to the same standards and 
contract provisions applicable to the primary Contractor.  The primary Contractor retains overall 
responsibility for contract performance.  VCGI must be notified, in writing, in advance, of all 
tasks assigned to a subcontractor. 
 

5.10 CONFIDENTIAL/PROPRIETARY INFORMATION 
 
Submissions, with the exception of any materials designated as confidential, will be considered 
public record after a contract is executed.  The successful submission will be incorporated into 
the resulting contract and will also be a matter of public record. 
 
If the submission includes material that is considered by the bidder to be proprietary and 
confidential under V.S.A. Title 1, Chapter 5 or any other provision of law, the bidder shall 
clearly designate the material as such, explaining why such material should be considered 
confidential. However, entire submissions cannot be designated confidential or proprietary 
information.  Price information will not be considered confidential or proprietary information. 
 

5.11 ADVERTISING 
 
The name of the Vermont Center for Geographic Information, Inc., and/or the State of Vermont 
may not be used by any business responding or by the selected firm to this RFP in advertising or 
press releases without the express written consent of the Executive Director of VCGI or the 
Secretary or Deputy Secretary of the Agency of Commerce and Community Development. 
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5.12 DELIVERY  
 
No equipment is being requested as part of this RFP. On-time delivery of the products and 
materials requested in this RFP are the responsibility of the successful Bidder. Project delivery 
dates are driven by existing commitments that VCGI has with NTIA. The contractor is expected 
to make cost estimates for on-time provision of the deliverables products accordingly. 
 

5.13 OWNERSHIP OF WORK PRODUCT AND INTELLECTUAL 
CAPITAL  

 
All data, technical information, materials gathered, originated, developed, prepared, used or 
obtained in the performance of the contract, including, but not limited to, all reports, surveys, 
plans, charts, literature, brochures, mailings, recordings (video and/or audio), pictures, drawings, 
analyses, graphic representations, and accompanying documentation and print-outs, notes and 
memoranda, written procedures and documents, regardless of the state of completion, which are 
prepared for or are a result of the services required under this contract shall be and remain the 
property of VCGI and the State of Vermont and shall be delivered as defined under the terms of 
the contract.   
 
All work products, and deliverables produced under contracts awarded as a result of this bid will 
be the exclusive property of VCGI and the State of Vermont.  This includes, but is not limited to, 
documentation, and development materials.  A Contractor shall not sell a work product or 
deliverable produced under a contract awarded as a result of bids without explicit permission 
from the VCGI or the State of Vermont. 
 

5.14 AMERICAN RECOVERY AND REINVESTMENT ACT 
PROVISIONS 

�

The funds used to support this agreement, in full or in part, are provided through the federal 
American Recovery & Reinvestment Act (ARRA or the Act); this agreement therefore is subject 
to payment criteria and specific reporting requirements mandated by the Act.  A periodic report, 
certified by an authorized agent of the Party, utilizing the form provided by the Vermont Center 
for Geographic Information and attached hereto, shall be submitted as required.  Failure to 
submit timely, accurate and fully executed reports will result in a mandate to return to the VCGI 
funds already disbursed under this agreement, or the withholding of current and future payments 
under this agreement until such time as the reporting irregularities are resolved to VCGI’s 
satisfaction. 
 
The parties to this agreement are further bound by the Act that they shall promptly refer to an 
appropriate federal inspector general any credible evidence that a principal, employee, agent, 
contractor, sub-recipient, or other person has submitted a false claim under the False Claims Act 
or has committed a criminal or civil violation of laws pertaining to fraud, conflict of interest, 



 
Vermont Broadband Mapping Outreach Marketing Projec t 

          

 22

bribery, gratuity, or similar misconduct involving the ARRA funds used to support this 
agreement.  

�

The following information is required for Contracts funded in whole or in part with monies from 
the federal American Recovery & Reinvestment Act of 2009. 
 
Legal Name and D-U-N-S® Number on file with the federal Central Contractor Registration (1): 
 
 
_____________________________________   ____________________ 
Print Legal CCR Name      D-U-N-S® Number (2) 
 
 
(1)The Central Contractor Registration (CCR) is the primary registrant database for the U.S. 
Federal Government. CCR collects, validates, stores and disseminates data in support of agency 
acquisition missions. FREE registration is available at: http://www.ccr.gov/Default.aspx. 
 
(2)The D-U-N-S Number is a unique nine-digit identification number assigned and 
maintained solely by Dun & Bradstreet (D&B). D-U-N-S Number assignment is FREE 
for all businesses required to register with the US Federal government (see # 1 above) 
for contracts or grants. Created in 1962, the Data Universal Numbering System or D-U-N-S® 
Number is D&B’s copyrighted, proprietary means of identifying business entities. Register at: 
https://eupdate.dnb.com/requestoptions.asp?cm_re=HomepageB*TopNav*DUNSNumberTab 
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�

SECTION 6:  ATTACHMENTS  
 

·  ATTACHMENT A – Client Reference Form 

�

·  ATTACHMENT B – Off-Shore Outsourcing Questionnaire 
 
·  ATTACHMENT C – Evaluation Criteria 

 
·  ATTACHMENT D – VCGI and State Contract Provisions 

 
·  ATTACHMENT E – ARRA Provisions and Requirements 

 
·  ATTACHMENT F – Tier 1 Contractor Self-Assessment 
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6.1 Attachment A – Client Reference Form    
The Bidder should provide a detailed description of their corporate experience which includes 
both proven credentials and a minimum of three examples of previous experience which 
documents their ability to meet the project requirements.   
 
NOTE: Bidder is encouraged to provide references, where applicable, that reflect the project 
team proposed for this endeavor. 

 
CLIENT REFERENCE FORM  

Customer Name: 
Customer Address: 
Customer Contact Name: Title: 
Contact Phone: Contact FAX: Contact E-mail: 

 
Size, background, and business focus of the customer: 
 
 
Dates of Engagement: From: To: 
Prime Bidder       Y       N    If Prime, did you engage Subcontractors? 

 
If so, percentage of work subcontracted on this engagement: 
 

Functioned as the 
Subcontractor    Yes     No 

If Subcontractor, percentage of work completed as 
Subcontractor relative to the total engagement: 
 

Description of Project (i.e. Application development, data production, project management, 
etc.): 
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CLIENT REFERENCE FORM  
Description of Specific Requirements (Describe your role and responsibilities and overall 
contribution to this project): 
 
 
 
 
 
 
 
Methodology, approach, staffing, tools and techniques used: 
 
 
 
 
 
 
 
Detailed description of technologies used: 
 
 
 
 
 
 
 
Did the Project complete on time? 
 
Did the Project complete under original budget? 
 
How many Change 
Requests were required to 
complete the project? 
 

How many of those requests 
included Change to Project 
price or price proposal? 

How many of those requests 
included Change to Staffing 
Allocation? 

Effectiveness or results of engagement: 
 
 
Describe your team’s identification of, interaction with, and responsiveness to problems 
during the engagement: 
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6.2 Attachment B – Offshore Outsourcing Questionnaire    
 
Bidders must indicate whether or not any services are or will be outsourced under the terms of any 
agreement with the VCGI.  Indicate N/A if not applicable. 
 
Services: 

Proposed 
Service to be 
Outsourced 

Bid Total or 
Contract 
Estimate 

Represents 
what % of total 

Contract 
Dollars 

 
Outsourced 

Dollars 

Outsourced 
Work Location 

(Country) 

 
Subcontractor 

 
 

     

 
 

     

 
 

     

 
 

     

 
 

     

 
If any or all of the services are or will be outsourced offshore, Bidders are required to provide a cost 
estimate of what the cost would be to provide the same services onshore and/or in Vermont. 
 

 
Proposed Service 
to be Outsourced 

Bid Total or 
Contract Estimate if 
provided Onshore 

Bid Total or 
Contract Estimate if 

provided in 
Vermont 

 
 

Cost 
Impact 

 
Onshore 

Work 
Location 

 
 

Subcontractor 

 
 

     

 
 

     

 
 

     

 
 

     

 
 

     

 
 
              
Name of Bidder:      Signature of Bidder:  
 
      
Date: 
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6.3 Attachment C – Evaluation Criteria    
 

Proposal Evaluation Sheet 
Project Name: Vermont Broadband Mapping Initiative 

Outreach Marketing Services 
Bidder:   

Date of Evaluation:  
 

Rating Criteria 
Weight  
Factor 

 
Score 

Organizational Experience and Resources 
1. Quality of Bidder’s background. 
2. Experience and knowledge of the broadband provider 

community. 
3. Organization size and structure of Bidders Firm (or Team) 
 

 20  1-20 

Quality and Overall Responsiveness To All Elements of the 
RFP 
 

 10  1-10 

Capacity and Ability To Provide Services Needed 
1. Adequate resources to support proposed solution.  
2. Possession of Requisite Knowledge, Skills, and Abilities. 
 

 15  1-15 

Bidder’s Understanding of Scope of Work. This includes the 
Approach To The Work, Including Time Estimates.  
1. Quality of Understanding of Work. 
2. Proposed Solutions. 
3. Strength of Proposed Work Plan, Contract Management and 

Level of Understanding of Parties’ Responsibilities 
 

 35  1-35 

Costs (Price = $ ___________) 
1. Reasonableness of Proposed Cost. 
 

 20  1-20 

 
Total of Weights 

    

Comments 
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6.4 Attachment D – VCGI and State Contract Provisions  
 

STANDARD PROVISIONS 
FOR CONTRACTS AND GRANTS 

REVISED JANUARY 2009 
 

1.  Entire Agreement: This Agreement, whether in the form of a Contract, State Funded Grant, 
or Federally Funded Grant, represents the entire agreement between the parties on the subject 
matter. All prior agreements, representations, statements, negotiations, and understandings 
shall have no effect. 

2.  Applicable Law: This Agreement will be governed by the laws of the State of Vermont. 

3.  Definitions: For purposes of this Attachment, “Party” shall mean the Contractor, Grantee or 
Subrecipient, with whom the VCGI and the State of Vermont is executing this Agreement 
and consistent with the form of the Agreement.   

4.  Appropriations: If this Agreement extends into more than one fiscal year of the State (July 
1 to June 30), and if appropriations are insufficient to support this Agreement, the VCGI may 
cancel at the end of the fiscal year, or otherwise upon the expiration of existing appropriation 
authority.  In the case that this Agreement is a Grant that is funded in whole or in part by 
federal funds, and in the event federal funds become unavailable or reduced, the VCGI may 
suspend or cancel this Grant immediately, and the VCGI shall have no obligation to pay 
Subrecipient from VCGI revenues. 

5.  No Employee Benefits For Party: The Party understands that the VCGI will not provide 
any individual retirement benefits, group life insurance, group health and dental insurance, 
vacation or sick leave, workers compensation or other benefits or services available to VCGI 
employees, nor will the state withhold any state or federal taxes except as required under 
applicable tax laws, which shall be determined in advance of execution of the Agreement. 
The Party understands that all tax returns required by the Internal Revenue Code and the 
State of Vermont, including but not limited to income, withholding, sales and use, and rooms 
and meals, must be filed by the Party, and information as to Agreement income will be 
provided by the VCGI to the Internal Revenue Service and the Vermont Department of 
Taxes. 

6.  Independence, Liability: The Party will act in an independent capacity and not as officers or 
employees of the State. 

The Party shall defend the VCGI and the State and its officers and employees against all 
claims or suits arising in whole or in part from any act or omission of the Party or of any 
agent of the Party.  The VCGI shall notify the Party in the event of any such claim or suit, 
and the Party shall immediately retain counsel and otherwise provide a complete defense 
against the entire claim or suit. 

After a final judgment or settlement the Party may request recoupment of specific defense 
costs and may file suit in Washington Superior Court requesting recoupment.  The Party shall 
be entitled to recoup costs only upon a showing that such costs were entirely unrelated to the 
defense of any claim arising from an act or omission of the Party.  
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The Party shall indemnify the VCGI and its officers and employees in the event that the 
VCGI, its officers or employees become legally obligated to pay any damages or losses 
arising from any act or omission of the Party.  

7.  Insurance: Before commencing work on this Agreement the Party may be required to 
provide certificates of insurance to show that the following minimum coverages are in effect. 
It is the responsibility of the Party to maintain current certificates of insurance on file with 
the state through the term of the Agreement. No warranty is made that the coverages and 
limits listed herein are adequate to cover and protect the interests of the Party for the Party’s 
operations. These are solely minimums that have been established to protect the interests of 
the VCGI and the State. 

Workers Compensation:  With respect to all operations performed, the Party shall carry 
workers’ compensation insurance in accordance with the laws of the State of Vermont.  

General Liability and Property Damage:  With respect to all operations performed under 
the contract, the Party shall carry general liability insurance having all major divisions of 
coverage including, but not limited to: 

Premises - Operations  
Products and Completed Operations  
Personal Injury Liability  
Contractual Liability  

The policy shall be on an occurrence form and limits shall not be less than:  

$1,000,000 Per Occurrence  
$1,000,000 General Aggregate  
$1,000,000 Products/Completed Operations Aggregate  
$ 50,000 Fire/ Legal/Liability 

Party shall name the VCGI and its officers and employees as additional insureds for liability 
arising out of this Agreement. 

Automotive Liability: The Party shall carry automotive liability insurance covering all 
motor vehicles, including hired and non-owned coverage, used in connection with the 
Agreement. Limits of coverage shall not be less than: $1,000,000 combined single limit.  

Party shall name the VCGI and its officers and employees as additional insureds for liability 
arising out of this Agreement.  

8.  Reliance by the VCGI on Representations: All payments by the VCGI under this 
Agreement will be made in reliance upon the accuracy of all prior representations by the 
Party, including but not limited to bills, invoices, progress reports and other proofs of work.  

9.  Requirement to Have a Single Audit: In the case that this Agreement is a Grant that is 
funded in whole or in part by federal funds, and if this Subrecipient expends $500,000 or more 
in federal assistance during its fiscal year, the Subrecipient is required to have a single audit 
conducted in accordance with the Single Audit Act, except when it elects to have a program 
specific audit. 
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The Subrecipient may elect to have a program specific audit if it expends funds under 
only one federal program and the federal program’s laws, regulating or grant agreements 
do not require a financial statement audit of the Party. 

A Subrecipient is exempt if the Party expends less than $500,000 in total federal 
assistance in one year. 

The Subrecipient will complete the Certification of Audit Requirement annually within 
45 days after its fiscal year end.  If a single audit is required, the sub-recipient will submit 
a copy of the audit report to the primary pass-through Party and any other pass-through 
Party that requests it within 9 months.  If a single audit is not required, the Subrecipient 
will submit the Schedule of Federal Expenditures within 45 days.   

Records Available for Audit: The Party will maintain all books, documents, payroll 
papers, accounting records and other evidence pertaining to costs incurred under this 
agreement and make them available at reasonable times during the period of the 
Agreement and for three years thereafter for inspection by any authorized representatives 
of the VCGI, or Federal Government. If any litigation, claim, or audit is started before the 
expiration of the three year period, the records shall be retained until all litigation, claims 
or audit findings involving the records have been resolved. The VCGI, by any authorized 
representative, shall have the right at all reasonable times to inspect or otherwise evaluate 
the work performed or being performed under this Agreement. 

10. Fair Employment Practices and Americans with Disabilities Act: Party agrees to comply 
with the requirement of Title 21V.S.A. Chapter 5, Subchapter 6, relating to fair employment 
practices, to the full extent applicable. Party shall also ensure, to the full extent required by 
the Americans with Disabilities Act of 1990 that qualified individuals with disabilities 
receive equitable access to the services, programs, and activities provided by the Party under 
this Agreement. Party further agrees to include this provision in all subcontracts. 

11. Taxes Due to the State: 

a. Party understands and acknowledges responsibility, if applicable, for compliance with 
State tax laws, including income tax withholding for employees performing services 
within the State, payment of use tax on property used within the State, corporate 
and/or personal income tax on income earned within the State. 

b. Party certifies under the pains and penalties of perjury that, as of the date the 
Agreement is signed, the Party is in good standing with respect to, or in full 
compliance with, a plan to pay any and all taxes due the State of Vermont. 

12. Child Support: (Applicable if the Party is a natural person, not a corporation or partnership.) 
Party states that, as of the date the Agreement is signed, he/she:  

a. is not under any obligation to pay child support; or 
b. is under such an obligation and is in good standing with respect to that obligation; or  
c. has agreed to a payment plan with the Vermont Office of Child Support Services and 

is in full compliance with that plan. 
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Party makes this statement with regard to support owed to any and all children residing in 
Vermont. In addition, if the Party is a resident of Vermont, Party makes this statement with 
regard to support owed to any and all children residing in any other state or territory of the 
United States. 

13. Sub-Agreements: Party shall not assign, subcontract or subgrant the performance of his 
Agreement or any portion thereof to any other Party without the prior written approval of the 
VCGI. Party also agrees to include all subcontract or subgrant agreements and a tax 
certification in accordance with paragraph 13 above.  

14. No Gifts or Gratuities:  Party shall not give title or possession of anything of substantial 
value (including property, currency, travel and/or education programs) to any officer or 
employee of the VCGI during the term of this Agreement. 

15. Copies: All written reports prepared under this Agreement will be printed using both sides of 
the paper. 

16. Certification Regarding Debarment: Party certifies under pains and penalties of perjury 
that, as of the date that this Agreement is signed, neither Party nor Party’s principals 
(officers, directors, owners, or partners) are presently debarred, suspended, proposed for 
debarment, declared ineligible or excluded from participation in federal programs or 
programs supported in whole or in part by federal funds. 

 
 
 

OTHER PROVISIONS 
 
1. Prior Approval/Review of Releases: Any notices, information pamphlets, press releases, 
research reports, or similar other publications prepared and released in written or oral form by 
the Sub recipient under this Contract Agreement shall be approved/reviewed by VCGI prior to 
release. 
 
2. Ownership of Equipment: Any equipment purchased by or furnished to the Contractor by 
VCGI under this Contract Agreement will remain the property of the Contractor. 
 
3. Davis-Bacon Act: The sub recipient will comply with the provisions of the Davis-Bacon Act 
(40 D.S.C. 276a to 276a 7), the Copeland Act (40 US.c. 276c and 18 D.S.c. 874, and the 
Contract Work Hours and Safety Standards Act (40.327-333), regarding labor standards for 
federally assisted construction sub agreements. 
 
4. Equal Opportunity Plan: If required by the Federal Office of Civil Rights to have a plan, the 
Contractor must provide a copy of the approval of their Equal Opportunity Plan. 
 
5. Supplanting: The Contractor certifies that Federal funding will not be used to supplant local or 
other funds that would, in the absence of such Federal funding, be made available. 
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6. OJP Financial Guide: The Contractor agrees to comply with the financial and administrative 
requirements set forth in the current edition of the Office of Justice Programs (OJP) Financial 
Guide. 
 
7. Competitive Bids: For all purchases over $2,500.00 the Contractor agrees to provide 
solicitations of price quotations from at least 3 vendors or copies of the Request for Proposal 
(RFP) and vendor lists as appropriate. 
 
8. Equipment: The Contractor agrees that, when practicable, any equipment purchased with 
Contract funding shall be prominently marked as follows: ‘Purchased with funds provided by the 
U.S. Department of Commerce’. 
 
9. Data Collection: The contractor agrees to cooperate with any assessments, national evaluation 
efforts, or information or data requests, including, but not limited to, the provision of any 
information required for the assessment or evaluation of any activities within this project.  
 
10. Certification of Audit and Schedule of Federal Expenditures: Pursuant to OMB Circular A-
133, "Audits of States, Local Governments, and Non-Profit Organizations", a Contractor that 
expends $500,000 or more in federal assistance during its fiscal year is required to have a single 
audit conducted in accordance with the Single Audit Act, except when it elects to have a 
program specific audit. The Contractor may elect to have a program specific audit if it expends 
funds under only one federal program and the federal program's laws, regulations or Contract 
agreements do not require a financial statement audit of the entity. A Contractor is exempt from 
having a Single Audit if the entity expends less than $500,000 in total federal assistance in its 
fiscal year. If the Contractor is not required to have a single audit a Sub recipient Schedule of 
Federal Expenditures must be completed and be submitted with the Certification of Audit form. 
VCGI will forward these forms to the Contractor at the end of the (Contractor's) fiscal year. 
Please complete these forms as appropriate and return them to VCGI. 

 
 



6.5 Attachment E – ARRA Provisions and Requirements 
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6.6 Attachment F – Tier 1 Contractor Self-Assessment 

 

Self-Assessment of Risk 
 
 
1. Explain how ARRA receipts and expenditures will be tracked in your financial 

system. 
 
 
 
 
2. Explain how you will collect data on jobs created or retained due to ARRA funding. 
 
 
 
 
3. Explain how you will calculate percentage of completion for ARRA Scope of Work. 
 
 
 
  
4. Explain your internal controls with regard to waste, fraud and abuse. 
 
 
 
 
5. Does your organization have an annual audit performed by a CPA?  If yes, can we 

receive a copy? 
 
 
 
 
6. Will your organization be able to establish a separate non-interest bearing bank 

account for ARRA funds, as they can’t be co-mingled with other funds? 
 
 


